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THE INFLUENCE OF BRAND AMBASSADOR BRAND IMAGE AND
DIGITAL MARKETING ON INTEREST IN PURCHASING SCARLET
WHITENING PRODUCT IN CIKARANG

Putri Aprillia’)
Edy Saptono?)

Abstract

While cosmetics have become one of the primary needs for women, apart from being
used to support their appearance to make them look more beautiful and attractive,

the use of cosmetics has now become a lifestyle. Lifestyles which are now
increasingly complex are thought to increase self-confidence when using cosmetics.

The aim of this research is to find out and test how Brand Ambassadors, Brand
Image and Digital Marketing Influence Interest in Buying Scarlett Whitening. This
research was conducted using quantitative methods. This research uses data
collection techniques in the form of questionnaires given to samples from a
population to obtain specific information from respondents. The sampling
technique uses Non Probability Sampling using Roscoe Theory.The population of
this research was 180 respondents, conducted using the SPSS 25 for . Based on the
results of the calculation of the partial test of Brand Ambassador (X1) has a
significant effect of 0.000 < 0.05. Brand Image has a significant effect of 0.026 <

0.05 on Buying Interest and Digital Marketing has a significant effect on Buying
Interest (Y) 0.002 < 0.05.

Keywords: Brand Ambassador, Brand Image, Digital Marketing, Purchase Interest
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PENGARUH BRAND AMBBASADOR CITRA MEREK DAN DIGITAL
MARKETING TERHADAP MINAT BELI PRODUK SCARLET
WHITENING DI CIKARANG

Putri Aprillia')
Edy Saptono?)

Abstrak

Saat ini kosmetik sudah menjadi salah satu kebutuhan primer bagi wanita, selain
digunakan untuk menunjang penampilan agar terlihat lebih cantik dan menarik,
namun penggunaan kosmetik kini sudah menjadi gaya hidup. Gaya hidup yang kini
semakin kompleks dianggap dapat meningkatkan kepercayaan diri saat
menggunakan kosmetik. Tujuan dari penelitian ini adalah untuk mengetahui dan
menguji bagaimana Brand Ambassador, Brand Image, dan Digital Marketing
mempengaruhi minat beli Scarlett Whitening. Penelitian ini menggunakan teknik
pengumpulan data berupa kuesioner yang diberikan kepada sampel suatu populasi
untuk mendapatkan informasi spesifik dari Respoden. Teknik pengambilan sampel
menggunakan Non-probability sampling menggunakan Roscoe Theory. Populasi
penelitian ini berjumlah 180 responden yang menggunakan program SPSS 25 untuk
windows. Berdasarkan hasil perhitungan uji parsial Brand Ambassador (X1)
berpengaruh signifikan sebesar 0,000 < 0,05. Brand Image berpengaruh signifikan
sebesar 0,026 < 0,05 terhadap Minat Beli dan Digital Marketing berpengaruh
signifikan terhadap Minat Beli (Y) sebesar 0,002 < 0,05.

Kata Kunci: Brand Ambassador, Citra Merek, Digital Marketing, Minat Beli
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