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The Influence Of Product Quality, Online Customer Reviews And Promotions
On The Decision To Purchase Emina Liptint At The Tiktok Shop
(Case Study of Tiktok Shop Users in Bekasi Regency)

Alfi Nadia"
Etty Zuliawati Zed?

Abstract

Technology that is developing increasingly rapidly means that business actors
continue to compete in marketing their products online through e-commerce such
as tiktok shop. Data shows that Emina is included in a new category for the local
cosmetics industry, successfully occupying second place in the Top Brand Award.
This research aims to examine product quality, online customer reviews and
promotions both simultaneously and partially on purchasing decisions among tiktok
shop users in Bekasi District. The population used in this research were all
customers who had purchased Emina liptint products in Bekasi Regency. The
research method used was quantitative with a sample size of 100 TikTok shop users
in Bekasi district. This population was taken using non-probability sampling and
the respondent collection technique was purposive. This research was processed
using regression techniques, where the processing used SmartPLS 4.0 software. The
research results show that partially product quality has no effect on purchasing
decisions, partially online customer reviews have an effect on purchasing decisions,
partially promotions have an effect on purchasing decisions and product quality,
online customer reviews and promotions simultaneously have an effect on
purchasing decisions for Emina lip tint on Tiktok shop.

Keywords: Product Quality, Online Customer Reviews, Promotions, Purchasing
Decisions
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ABSTRAK

Teknologi yang berkembang semakin pesat membuat para pelaku usaha
terus bersaing dalam memasarkan produknya secara online melalui e-commerce
seperti tiktok shop. Data menunjukan emina masuk dalam kategori baru industri
kosmetik lokal, berhasil menempati posisi kedua dalam Top Brand Award.
Penelitian ini bertujuan untuk menguji terkait kualitas produk, online customer
review dan promosi baik secara simultan maupun parsial terhadap keputusan
pembelian pada pengguna tiktok shop di Kabupaten Bekasi. Populasi yang
digunakan dalam penelitian ini adalah seluruh pelanggan yang pernah membeli
produk liptint emina yang berada di Kabupaten Bekasi. Metode penelitian yang
digunakan adalah kuantitatif dengan jumlah sampel 100 pengguna tiktok shop di
kabupaten bekasi. Pengambilan populasi ini bersifat non probability sampling dan
teknik pengambilan respondennya bersifat purposive. Penelitian ini diolah dengan
menggunakan teknik regresi, dimana dalam pengolahannya menggunakan Software
SmartPLS 4.0. Hasil penelitian menunjukan bahwa secara parsial kualitas produk
tidak berpengaruh terhadap keputusan pembelian, secara parsial online customer
review berpengaruh terhadap keputusan pembelian, secara parsial promosi
berpengaruh terhadap keputusan pembelian dan kualitas produk, online customer
review dan promosi secara simultan berpengaruh terhadap keputusan pembelian
liptint emina pada Tiktok shop.

Kata kunci: Kualitas Produk, Online Customer Review, Promosi, Keputusan
Pembelian
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