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THE INFLUENCE OF PRODUCT INNOVATION, BUSINESS CAPITAL 
AND SALES STRATEGY ON THE SUSTAINABILITY OF GRILLED 
CHICKEN CULINARY MSME BUSINESSES IN SOUTH CIKARANG 

 
Ramdan Surya Lesmara (1) 

Junedi (2) 

 

ABSTRACT 
 

This reseach is motivated by the importence of MSMEs in the local and national 
economy, as well as the challenges faced by MSMes in ensuring their business 
sustainbility. The research method used is quantitative with a survey approach. 
Data were collected through questionnaires distributed to 62 MSME actors in the 
Grilled Chicken culinary sector in South Cikarang. Data analysis was performed 
using multiple linear regression to examine the relathionship between Product 
Innovation, Business Capital, and Marketing Strategi on Business Sustainability. 
The result showed that: (1) Product Inovation has a positive and significant 
influence with a t-value of 2,206 and a significance of 0,031. (2) Business Capital 
also has a positive and significant influence with a t-value of 2,662 and a 
significance of 0,010. (3) Marketing Strategy has a significant influence, with a t-
value of 2,208 and a significance of 0,031, indicating a positive and significant 
influence. 
 

Keywords: Product innovation, Business Capital, Marketing Strategy, 
Business Sustainability. 
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ABSTRAK 
 

Penelitian ini dilatarbelakangi oleh pentingnya UMKM dalam perekonomian lokal 
dan nasional, serta tantangan yang dihadapi UMKM dalam memperhatikan 
Keberlangsungan Usaha mereka. Metode penelitian yang digunakan adalah 
kuantitatif dengan pendekatan survei. Data dikumpulkan melalui kuesioner yang 
dibagikan kepada 62 pelaku UMKM Kuliner Ayam Bakar di Cikarang Selatan. 
Analisis data dilakukan menggunakan regresi linier berganda untuk menguji 
hubungan anatara variabel Inovasi Produk, Modal Usaha dan Strategi Pemasaran 
terhadap Keberlangsungan Usaha. Hasil penelitian menunjukan bahwa: (1) Inovasi 
Produk memiliki pengaruh positif dan signifikan dengan nilai t sebesar 2,206 dan 
signifikansi 0,031. (2) Modal usaha juga berpengaruh positif dan signifikan dengan 
nilai t sebesar 2,662 dan signifikansi 0,010. (3) Strategi Pemasaran berpengaruh 
signifikan, dengan nilai t sebesar 2,208 dan signifikansi 0,031 menunjukan adanya 
pengaruh yang positif yang signifikan. 

 
Kata Kunci: Inovasi Produk, Modal Usaha, Strategi Penjualan, Keberlangsungan 
Usaha. 
 
 


