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THE INFLUENCE OF CONSUMER TRUST, PRODUCT QUALITY, AND
BRAND AMBASSADOR ON PURCHASING DECISIONS OF MS GLOW
SKINCARE IN BEKASI REGENCY

Ria Siti Al Bariah'
Kuwat Riyanto’

ABSTRACT

This purpose of this study is to investigate the influence of consumer trust, product
quality, and brand ambassador on purchasing decisions regarding Ms Glow
skincare products in Bekasi Regency. The research employs a quantitative approach
involving all users of Ms Glow skincare in Bekasi Regency. The sample consists of

100 respondents selected through purposive sampling techniques. Data collection
was conducted using a questionnaire distributed via Google Form. The gathered
data were processed using SPSS 24 software with multiple linear regression
analysis. The results indicate that product quality and brand ambassador have a
positive influence on purchasing decisions for Ms Glow skincare in Bekasi Regency.

Keywords: brand ambassador, consumer trust, Ms Glow, product quality,
purchasing decisions

X1V



PENGARUH KEPERCAYAAN KONSUMEN, KUALITAS PRODUK, DAN
BRAND AMBASSADOR TERHADAP KEPUTUSAN PEMBELIAN
SKINCARE MS GLOW DI KABUPATEN BEKASI

Ria Siti Al Bariah'
Kuwat Riyanto’

ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh antara kepercayaan konsumen,
kualitas produk, dan brand ambassador terhadap keputusan pembelian skincare Ms
Glow di Kabupaten Bekasi. Penelitian dilakukan dengan pendekatan kuantitatif
kepada seluruh pengguna skincare Ms Glow di Kabupaten Bekasi. Sampel
penelitian ini sebanyak 100 responden yang dipilih berdasarkan teknik purposive
sampling. Pengumpulan data dilakukan menggunakan kuesioner yang disebar
melalui Google Form. Data yang telah terkumpul kemudian diolah menggunakan
perangkat lunak pengolah data SPSS 24 dengan analisis regresi linear berganda.
Hasil penelitian meunjukkan bahwa kualitas produk dan brand ambassador
berpengaruh positif terhadap keputusan pembelian skincare Ms Glow di Kabupaten
Bekasi.

Kata Kunci: brand ambassador, kepercayaan konsumen, kualitas produk,
keputusan pembelian, Ms Glow
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