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INFLUENCE OF BRAND AMBASSADOR, PRICE AND BRAND
REPUTATION ON INTEREST IN PURCHASING SCARLETT WHITENING
BODY LOTION
(Case Study Of Pelita Bangsa University Management Study Program Students
Class Of 2020-2021)

Dian Islamiyati')
Etty Zuliawati Zed.,S.E.,M.M.?)

Abstract

This study aims to determine the influence of Brand Ambassador, Price and Brand
Reputation on Interest in Purchasing Scarlett Whitening Body Lotion (Case Study
Of Pelita Bangsa University Management Study Program Students Class of 2020-

2021). This type of research is causal comparative and also includes a quantitative
approach which uses a questionnaire as a research instrument using a Likert scale.

To test the hypothesis, researchers used primary data obtained from distributing
questionnaires to 97 respondents and then processed it using SmartPLS 4.0 (Partial
Least Square) software. Based on the data processing carried out, the coefficient of
determination (adjusted r square) value was 0.656, which means that the variables
brand ambassador, price and brand reputation have an influence on purchase
interest of 65.6% and the remaining 34.4% is influenced by other variables that are
not included in this research. Based on the t test, it shows that Brand Ambassador
has no positive influence on Purchase Interest, Price has a positive and significant
influence on Purchase Interest, and Brand Reputation also has a positive and
significant influence on Purchase Interest.

Keywords : Brand Ambassador, Price, Brand Reputation, Purchase Interest

1) Mahasiswa
2) Dosen Pembimbing
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PENGARUH BRAND AMBASSADOR, HARGA DAN REPUTASI MEREK
TERHADAP MINAT BELI BODY LOTION SCARLETT WHITENING
(Studi Kasus Pada Mahasiswa Prodi Manajemen Universitas Pelita Bangsa
Angkatan 2020 — 2021)

Dian Islamiyati')
Etty Zuliawati Zed.,S.E.,M.M.?)

ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Brand Ambassador, Harga dan
Reputasi Merek terhadap Minat Beli Body Lotion Scarlett Whitening (Studi Kasus
Pada Mahasiswa Prodi Manajemen Universitas Pelita Bangsa Angkatan 2020 —
2021). Jenis penelitian ini merupakan kausal komparatif dan juga termasuk
pendekatan kuantitatif yang menggunakan kuisioner sebagai instrumen penelitian
dengan menggunakkan skala likert. Untuk menguji hipotesis, peneliti
menggunakan data primer yang diperoleh dari hasil penyebaran kuisioner sebanyak
97 responden dan lalu diolah menggunakan software SmartPLS 4.0 (Partial Least
Square). Berdasarkan pengolahan data yang dilakukan, diperoleh nilai koefisien
determinasi (adjusted r square) sebesar 0.656 yang artinya variabel brand
ambassador, harga dan reputasi merek memiliki pengaruh terhadap minat
pembelian sebesar 65.6% dan sisanya sebesar 34.4% dipengaruhi oleh variabel lain
yang tidak dimasukkan ke dalam penelitian ini. Berdasarkan uji t, menunjukkan
bahwa Brand Ambassador tidak berpengaruh positif terhadap Minat Beli, Harga
berpengaruh positif dan signifikan terhadap Minat Beli, serta Reputasi Merek juga
berpengaruh positif dan signifikan terhadap Minat Beli.

Kata kunci : Brand Ambassador, Harga, Reputasi Merek, Minat Beli
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