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Customer Loyalty Is Influenced By Brand Ambassador And Co-Creation With
Currency Moderation
(A Study On Ms. Glow Users In The Bekasi Regency Area)

Catia Laila Ferdiansyah*
Surya Bintarti?

Abstract

Along with developments in this modern era, women are required to be able to take
care of themselves. Ms Glow is one of the lines under the auspices of PT. Cosmetika
Cantik Indonesia was founded in 2013. Based on existing data, the Ms Glow facial
care product is in third place but has won the Indonesian Best Brand Award (IBBA)
in 2020 in the facial care category which is sold exclusively. This Ms Glow product
has various kinds of skincare products with thousands of resellers in various cities
in Indonesia. This research aims to test how much influence brand ambassadorship,
co-creation has on customer loyalty which is moderated by currency in Ms Glow
beauty products. This research was conducted within the boundaries of Bekasi
Regency, the method used was a quantitative method with a sample size of 108
people, the technique used in sampling was nonprobability sampling with a
purposive sampling method. This research tests correlation and regression with the
help of the SmartPLS 3.0 program which is used to test validity and reliability,
goodness of fit models and hypotheses. This research shows the results that: 1)
Brand ambassadors have an insignificant positive effect on customer loyalty. 2) Co-
creation has a significant positive effect on customer loyalty. 3) Brand ambassador
which is moderated by currency has a positive but not significant effect 4) Co-
creation moderated by currency has no effect on customer loyalty.

Keywords: Brand Ambassador, Co-Creation, Currency, Customer Loyalty

1) Mahasiswa
2) Dosen Pembimbing
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ABSTRAK

Seiring dengan perkembangan zaman di era yang sudah modern ini para
wanita dituntut untuk bisa merawat diri. Ms Glow merupakan salah s atu lini
dibawah naungan PT. Kosmetika Cantik Indonesia yang berdiri pada tahun2013.
Berdasarkan data yang ada produk perawatan wajah Ms Glow ini berada pada
urutan ke tiga namun telah berhasil meraihindonesian Best Brand Award (IBBA)
pada tahun 2020 dalam kategori perawatan wajah yang dijual secara ekslusif.
Produk Ms Glow ini memiliki berbagai macam produk skincare dengan ribuan
reseller di berbagai kota yang ada di Indonesia. Penelitian ini bertujuan untuk
menguji seberapa besar pengaruh brand ambassador, co-creation terhadap
customer loyalty yang dimoderasi oleh currency pada produk kecantikan Ms Glow.
Penelitian ini dilakukan dengan batasan wilayah Kabupaten Bekasi, metode yang
digunakan yaitu metode kuantitatif dengan jumlah sampel sebanyak 108 orang,
teknik yang digunakan dalam pengambilan sampel adalah non probability sampling
dengan metode purposive sampling. Penelitian ini menguji kolerasi dan regresi
dengan bantuan program SMSRTPLS 3.0 yang digunakan untuk menguji validitas
dan reliabilitas, goodness of fit model dan hipotesis. Penelitian ini menunjukkan
hasil bahwa: 1) Brand ambassador berpengaruh positif tidak signifikan terhadap
customer loyalty. 2) Co-creation berpengaruh positif signifikan terhadap customer
loyalty. 3) Brand ambassador yang dimoderasi oleh currency berpengaruh positif
tetapi tidak signifikan. 4) Co-creation yang dimoderasi oleh currency tidak
berpengaruh terhadap customer loyalty.

Kata kunci : Brand Ambassador, Co-Creation, Currency, Customer Loyalty
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