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Digital Marketing Content Moderates the Choice of Study Program, Education 

Cost, and Communal Activation on the Decision to Choose Higher Education 

(Case Study at Pelita Bangsa University) 

 

Ahmad Sopian 

Anna Wulandari 

Surya Bintarti 

 

ABSTRACT 

 

The world of higher education has undergone many changes in recent years. 

This is partly due to the many demands in the labor market that provide a minimum 

requirement for a job to be occupied by a person who has graduated from college 

level. The large number of universities makes competition in the world of higher 

education increasingly fierce. Each college tries to get as many students as possible. 

This study aims to test and analyze the effect of digital marketing content 

moderating the choice of study program, tuition fee, and communal activation on 

the decision to choose a college case study at Pelita Bangsa University. A university 

that is trying to increase the attractiveness and number of applicants through digital 

marketing strategies. The method used in this research is quantitative descriptive 

method. The analysis model uses structural equation modeling (SEM). The analysis 

technique in this research is Partial Least Square (PLS) using the Smart PLS 3.2.9 

program to test the hypothesis. The results of the study concluded that Choice of 

study program has a positive and significant effect on the decision to choose a 

college. Tuition fee has a positive and significant effect on the decision to choose a 

colleg. Communal activation has a positive and significant effect on the decision to 

choose a college. Choice of study program with reinforced digital marketing 

content has a positive and significant influence on the decision to choose a college. 

Tuition fee with reinforced digital marketing content has a positive and significant 

influence on the decision to choose a college. Communal activation reinforced by 

digital marketing content has a positive and significant influence on the decision to 

choose a college. These findings provide practical implications for Pelita Bangsa 

University in designing effective marketing strategies by utilizing digital content to 

attract prospective students. 

 

 

Keywords: choice of study program, tuition fee, communal activation, digital 

marketing content, and decision to choose a college.  
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(Studi Kasus pada Universitas Pelita Bangsa) 
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Anna Wulandari 

Surya Bintarti 

 

ABSTRAK 

 

Dunia pendidikan tinggi telah mengalami banyak perubahan dalam beberapa 

tahun terakhir. Hal ini salah satunya dikarenakan banyaknya tuntutan di pasar 

tenaga kerja yang memberikan syarat minimal suatu pekerjaan harus diduduki oleh 

orang yang telah lulus dari tingkat perguruan tinggi. Banyaknya jumlah perguruan 

tinggi membuat persaingan dalam dunia pendidikan tinggi semakin ketat. Masing-

masing perguruan tinggi berusaha untuk mendapatkan mahasiswa sebanyak-

banyaknya. Penelitian ini bertujuan untuk menguji dan menganalisa  pengaruh 

digital marketing content memoderasi choice of study program, tuition fee, dan 

communal activation terhadap the decision to choose a college studi kasus pada 

Universitas Pelita Bangsa. Sebuah universitas yang berusaha meningkatkan daya 

tarik dan jumlah pendaftar melalui strategi pemasaran digital. Metode yang 

digunakan dalam penelitian ini adalah metode deskriptif kuantitatif. Model analisis 

menggunakan structural equation modeling (SEM). Teknik analisis dalam 

penelitian ini adalah Partial Least Square (PLS) dengan menggunakan program 

Smart PLS 3.2.9 untuk menguji hipotesis. Hasil penelitian menghasilkan 

kesimpulan bahwa Choice of study program berpengaruh positif dan signifikan 

terhadap the decision to choose a college. Tuition fee berpengaruh positif dan 

signifikan terhadap the decision to choose a colleg. Communal activation 

berpengaruh positif dan signifikan terhadap the decision to choose a college. 

Choice of study program dengan diperkuat digital marketing content memiliki 

pengaruh positif dan signifikan terhadap the decision to choose a college. Tuition 

fee dengan diperkuat digital marketing content memiliki pengaruh positif dan 

signifikan terhadap the decision to choose a college. Communal activationdengan 

diperkuat digital marketing content memiliki pengaruh positif dan signifikan 

terhadap the decision to choose a college. Temuan ini memberikan implikasi praktis 
bagi Universitas Pelita Bangsa dalam merancang strategi pemasaran yang efektif 

dengan memanfaatkan konten digital untuk menarik calon mahasiswa. 

 

 

Kata Kunci : choice of study program, tuition fee, communal activation, digital 

marketing content, dan the decision to choose a college.


