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The Influence Of Digital Marketing, Fashion Product Innovation, And 

Electronic Word Of Mouth Quality On Consumer Purchase Intention In The 

Shopee Online Application In Cikarang 

Grace Anastasya¹) 

Kuwat Riyanto ²) 

 

Abstract 

This research aims to analyze the influence of digital marketing, fashion product 

innovation, and the quality of electronic word of mouth (e-WOM) on consumer 

buying interest in the Shopee online application in Cikarang.This study aims to 

investigate the influence of digital marketing, fashion product innovation, and 

electronic word of mouth (e-WOM) quality on consumer purchase intention in the 

online Shopee application in Cikarang. The research was conducted using a survey 

method among active Shopee application users in the Cikarang area. Data were 

collected through questionnaires and analyzed using regression techniques to test 

research hypotheses. The results indicate that digital marketing, innovation, and e-

WOM quality significantly and positively influence consumer purchase intention. 

The findings of this study are expected to provide deep insights into the factors 

influencing consumer purchase intention in the context of the local e-commerce 

market, particularly on the Shopee platform. The practical implications of this 

research are expected to assist marketing practitioners and researchers in 

optimizing digital marketing strategies, fashion product innovation, and e-WOM 

management to effectively and efficiently enhance consumer purchase intention 

Keyword: Customer Purchase Intention, Digital Marketing, Inovation, Electronic 

Word of Mouth Quality.   
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ABSTRAK 

Dalam era digital saat ini, digital marketing dan inovasi produk menjadi 

faktor penting dalam menarik minat konsumen, terutama di platform e-commerce. 

Kualitas e-WOM juga memiliki peran krusial dalam membentuk persepsi 

konsumen dan mempengaruhi keputusan pembelian. Penelitian ini bertujuan untuk 

menginvestigasi pengaruh digital marketing, inovasi produk fashion, dan kualitas 

electronic word of mouth (e-WOM) terhadap minat beli konsumen pada aplikasi 

online Shopee di Cikarang. Penelitian dilakukan dengan menggunakan metode 

survei kepada sampel konsumen aktif aplikasi Shopee di kawasan Cikarang. Data 

dikumpulkan melalui kuesioner yang dianalisis dengan teknik regresi untuk 

menguji hipotesis penelitian.  Hasil penelitian menunjukkan bahwa digital 

marketing, inovasi dan kualitas e-WOM berpengaruh positif signifikan terhadap 

minat beli konsumen. Temuan dari penelitian ini diharapkan dapat memberikan 

wawasan yang mendalam tentang faktor-faktor yang mempengaruhi minat beli 

konsumen dalam konteks pasar e-commerce lokal, khususnya di aplikasi Shopee. 

Implikasi praktis dari penelitian ini diharapkan dapat membantu para praktisi 

pemasaran dan peneliti untuk mengoptimalkan strategi digital marketing, inovasi 

produk fashion, dan manajemen e-WOM guna meningkatkan minat beli konsumen 

secara efektif dan efisien. 

 

Kata Kunci : Niat Pembelian Pelanggan, Pemasaran Digital, Inovasi, Kualitas Dari 

Mulut Ke Mulut Elektronik


