
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  



 

 

 
 

 
 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

  

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



SKRIPSI 

PENGARUH STRATEGI PEMASARAN, HARGA DAN 
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THE INFLUENCE OF MARKETING STRATEGY, PRICE AND SERVICE ON 
ONLINE CONSUMER BUYING INTEREST AT WARDAH BEAUTY HOUSE 

 
 

 

 

 

 



 
 

 

 

 

 


