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Price, Promotion And Product Quality : Their Influence On Customer
Satisfaction In The Case Study Of ‘Mie Gacoan’ In Bekasi

Marlinda?
Pupung Purnamasari®

Abstract

The purpose of this study is to determine how customer happiness in the Mie
Gacoan case study in Bekasi is influenced by pricing, marketing, and product
quality. One hundred respondents provided data for this study using quantitative
methodologies. is based on a Likert scale model assessment, which is completed by
respondents on a questionnaire that will be given out. The questionnaire was
created with the aid of the analysis tool SmartPLS 4 software and a Likert scale,
which is a measure of an individual's or a group's attitudes, views, and perceptions
on social phenomena. The study's findings demonstrate that Customer Satisfaction
(Y) is significantly impacted by the Price variable (X1). The Price variable's
tstatistic findings, which are 4.913, are deemed significant since their tstatistic
value is greater than 1.66 (4.913> 1.66). Customer Satisfaction (Y) is significantly
impacted by the Promotion variable (X2); tstatistic>1.66 (5.287> 1.66).
Tstatistic>1.66 (3.258> 1.66) indicates a substantial relationship between the
Product Quality variable (X3) and Customer Satisfaction (Y). Costrelated variable
(X1). Customer satisfaction (Y) is significantly impacted by promotion (X2) and
product quality (X3). The Fstatistic for the Price, Promotion, and Product Quality
variables is 195.109, and it is deemed significant as the Fstatistic value is>2.70
(195.109>2, 70).

Keywords: Price, Promotion, Quality Produk, Costumer Satisfaction
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HARGA, PROMOSI DAN KUALITAS PRODUK : PENGARUHNYA
TERHADAP KEPUASAN PELANGGAN PADA STUDI KASUS ‘MIE
GACOAN’ DI BEKASI

Marlinda?
Pupung Purnamasari®

ABSTRAK

Penelitian ini bertujuan mengetahui bagaimana pengaruh Harga, Promosi
serta kualitas Produk berpengaruh kepada Kepuasan pelanggan pada studi kasus
Mie Gacoan diBekasi. Dengan menggunakan metode kuantitatif, data dari
penelitian ini dikumpulkan dari 100 Responden. menggunakan penilaian model
skala likert sebagai model pengukurannya, yakni diisi responden pada kuesioner
yang akan dibagikan. Penyusunan kuesioner menggunakan skala likert, skala yang
dipakai dalam mengukur sikap, pendapat, serta presepsi seseorang atau sekelompok
orang mengenai fenomena social dengan bantuan software SmartPLS 4 sebagai alat
untuk menganalisis. Hasil penelitian ini memperlihatkan variabel Price (X1)
berpengaruh signifikan kepada Costumer Satisfaction (Y) hasil tstatistik untuk
variabel Price yakni senilai 4,913 serta dikatakan signifikan karena nilai
tstatistik>1,66 (4,913>1,66). variabel Promotion (X2) berpengaruh signifikan
kepada Costumer Satisfaction (), tstatistik>1,66 (5,287>1,66). variabel Product
Quality (X3) berpengaruh signifikan kepada Costumer Satisfaction (Y),
tstatistik>1,66 (3,258>1,66). variabel Price (X1). Promotion (X2), Product Quality
(X3) berpengaruh signifikan kepada Costumer Satisfaction (), Fstatistik untuk
variabel Price, Promotion, Product Quality yakni senilai 195,109 serta dikatakan
signifikan karena nilai Fstatistik>2,70 (195,109>2,70).

Kata kunci: Harga , Promosi, Kualitas Produk, Kepuasan Pelanggan
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