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The Influence Of Service Quality, Ticket Prices And Implementation Of E-
Ticketing On Decisions To Purchase Walahar Train Services At Cikarang
Station (Study On Walahar Train Ticket Buyers)

Satrio Maulana Prabowo Y
Asral 2

ABSTRACT

This research aims to understand the partial and simultaneous influence of service
quality, price and e-ticketing on purchasing decisions at KAI Station Cikarang -
Bekasi. The sampling method uses a purposive sampling technique by determining
one company that meets the sampling criteria. The data analysis technique used is
multiple linear regression using Microsoft Excel 2013 and SPSS 26 to prove the
research hypothesis. The research hypothesis is that the service quality variable
(X1) and the e-ticketing variable (X3) partially have a positive and significant effect
on purchasing decisions. The price variable (X2) partially has no effect on
purchasing decisions. Simultaneously the variables of service quality, price and e-
ticketing have a positive and significant effect on purchasing decisions and
contribute to a business success rate of 51.8% and a difference of 48.2% in the level
of purchasing decisions explained by other factors or variables not used in the
research This

Keywords: Purchase Decision, Service Quality, price, e-ticketing.
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ABSTRAK

Penelitian ini bertujuan untuk mengerahui pengaruh secara parsial dan simultan
antara kualitas pelayanan, harga dan e-tiketing terhadap keputusan pembelian di
KAI Station Cikarang - Bekasi. Metode pengambilan sampel menggunakan teknik
purposive sampling dengan menetapkan satu perusahaan yang memenuhi kriteria
pengambilan sampel. Teknik analisis data yang digunakan yaitu regresi linear
berganda dengan menggunakan Microsoft excel 2013 dan SPSS 26 untuk
membuktikan hipotesis penelitian.

Hipotesa penelitian variabel kualitas pelayanan (X1) dan variable e-tiketing (X3)
secara parsial berpengaruh positif dan signifikan terhadap keputusan pembelian.
Variabel harga (X2) secara parsial tidak berpengaruh terhadap keputusan
pembelian. Secara simultan variabel kualitas pelayanan, harga dan e-tiketing
berpengaruh positif dan signifikan terhadap keputusan pembelian dan memberikan
sumbangan tingkat keberhasilan usaha sebesar 51,8% dan selisih sebesar 48,2%
tingkat keputusan pembelian dijelaskan oleh faktor atau variabel lain yang tidak
digunakan dalam penelitian ini

Kata kunci : Keputusan Pembelian, Kualitas Pelayanan, harga, e-tiketing.
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