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Influence Of Service Quality,Store Atmosphere And Customer Testimonial On
Repurchase Interest( Study On EigerCikarang Products)

Zaenal Fanani®
Kuat Riyanto,S.E.,M.M.,D.B.A?

Abstract

This research aims to identify the influence of Service Quality,Store Atmosphere and
Customer Testimonial repeated decision by consumers partially and simultaneosly.
Service Quality, Store Atmosphere and Customer Testimonial are important factors
in marketing strategies to influence consumer purchasing decisions. Data
collection was carried out by means of observation, questionaries and interviews.
The sampling technique was by accidental side methode with 124 peaple in
population of 180 who ware consumers of Eiger products in south cikarang.
Research uses quantitative methodes using validity testing, reability testing and
hypothesis testing using SmartPLS 0.3 The results of the analysis show that Service
Quality has no significant effect on repurchase interest. Obtained from the original
sample value of 0.12, the T-statistic value is 0.291 and P is 0.771, or greater than
the a value (0.771>0.05). Store Atmosphere has an insignificant effect on
rephurchase intention. Obtained from the original sample value of 0.133, the T-
statistic value is 1.613, and P is 0.107 or greater than the a value (0.107>0.05).
Customer testimonials have a significant effect on rephurchase intention. Obtained
from the original sample value of 0.796 the T-statistic value is 9.821, and P is
0.000, or smaller than the a value (0.000<0.05)

Keyword: Service Quality, Store Atmosphere, Customer Testimonials, Repurchase
Intention
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PENGARUH SERVICE QUALITY,STORE ATMOSPHERE DAN
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ABSTRAK

Penelitian ini bertujuan untuk mengidentifikasi pengaruh Service Quality,
Store Atmosphere Dan Testimoni Pelanggan Terhadap keputusan berulang pada
Konsumen secara parsial dan simultan. Service Quality, Store Atmosphere Dan
Testimoni Pelanggan merupakan faktor penting dalam strategi pemasaran untuk
mempengaruhi keputusan pembelian konsumen. Pengumpulan data dilakukan
dengan cara observasi, kuisioner dan wawancara. Teknik pengambilan sample
dengan cara accidental samping dengan 124 orang pada populasi 180 yang
merupakan konsumen produk Eiger di Cikarang Selatan. Penelitian ini mengunakan
metode kuantitatif dengan mengunakan uji validitas, uji reabilitas, dan uji hipotesis
dengan mengunakan SmartPLS 0.3.

Hasil analisis menunjukkan bahwa Service Quality berpengaruh tidak
signifikan terhadap minat beli ulang. Diperoleh dari nilai sample asli 0.12, nilai T-
statistik 0.291 dan P sebasar 0.771, atau lebih besar dari nilai a (0.771>0.05) Store
Atmosphere berpengaruh tidak signifikan terhadap minat beli ulang. Diperoleh dari
nilai sample asli 0.133, nilai T-statistik 1,613, dan P sebesar 0,107 atau lebih besar
dari nilai a (0,107>0.05) Testimoni Pelanggan berpengaruh signifikan terhadap
minat beli ulang. Diperoleh dari nilai sample asli 0.796, nilai T-statistik 9.821, dan
P sebesar 0.000, atau lebih kecil dari nilai a (0.000<0.05).

Kata kunci: Service Quality, Store Atmosphere, Testimoni Pelanggan,minat Beli
ulang
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