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The Effect Easy Of Use, Sales Promotion, And Trust On Repurchase Intention 

On Shopee Live Streaming 

 

Trisabela Aryanti 1) 

Syahrul Alim 2) 

 

Abstract 

 

This study aims to determine the effect of Easy of Use, Sales Promotion and Trust 

on Repurchase Intention in Shopee Live Streaming. The population in this study 

were all shopee application users who made repeat purchases on Shopee Live 

Streaming. Then the sample used was 100 respondents. The sampling method used 

in this study is non probability sampling using purposive sampling technique. The 

data that has been obtained is then analyzed quantitatively using SmartPLS ver. 

4.0. The results of the research conducted show that Easy of Use has a positive and 

significant effect on Repurchase Interest, Sales Promotion has a positive and 

significant effect on Repurchase Interest, Trust has a positive and significant effect 

on Repurchase Intention in Shopee Live Streaming. 

 

Keywords : Easy of Use, Sales Promotion, Trust, Repurchase Intention.
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PENGARUH EASY OF USE, SALES PROMOTION, DAN TRUST 

TERHADAP MINAT BELI ULANG PADA LIVE STREAMING SHOPEE 

 

Trisabela Aryanti 1) 

Syahrul Alim 2) 

 

Abstrak 

 

Penelitian ini bertujuan untuk mengetahui pengaruh Easy of Use, Sales Promotion 

dan Trust terhadap Minat Beli Ulang pada Live Streaming Shopee. Populasi Dalam 

penelitian ini adalah seluruh pengguna aplikasi shopee yang melakukan pembelian 

ulang pada Live Streaming Shopee. Kemudian sampel yang digunakan sebanyak 

100 responden. Metode pengambilan sampel yang digunakan dalam penelitian ini 

yaitu non probability sampling dengan menggunakan teknik purposive sampling. 

Data yang sudah didapatkan kemudian dianalisis secara kuantitatif menggunakan 

Software SmartPLS ver. 4.0. Hasil dari penelitian yang dilakukan menunjukkan 

bahwa Easy of Use berpengaruh positif dan signifikan terhadap Minat Beli Ulang, 

Sales Promotion berpengaruh positif dan signifikan terhadap Minat Beli Ulang, 

Trust berpengaruh positif dan signifikan terhadap Minat Beli Ulang pada Live 

Streaming Shopee. 

 

Kata Kunci: Easy of Use, Sales Promotion, Trust, Minat Beli Ulang. 

 

 

 

 


