DAFTAR PUSTAKA

Adrianto, F. A., Yuliana, O. Y., & Jaolis, F. (2023). Shoppers’ loyalty in online
marketplace : The impact of interface quality, application incentives, and
security / privacy through flow experience. Jurnal Manajemen Dan
Pemasaran  Jasa, 16(1), 45-62. https://doi.org/http://dx.doi.or
2/10.25105/jmpj.v16i1.15530

Ahmaddien, 1., & Widati, E. (2019). Pengaruh Kualitas Pelayanan, Kualitas Produk
Dan Keputusan Pembelian Terhadap Loyalitas Pelanggan Go Food Melalui
Variabel Kepuasaan. Jurnal INTEKNA: Informasi Teknik Dan Niaga, 19(1),
40-45.

Alamro, A., & Rowley, J. (2011). Antecedents of brand preference for mobile
telecommunications services. Journal of Product and Brand Management,
20(6), 475-486. https://doi.org/10.1108/10610421111166621

Alsaid, N., Amor, B., & El Houda, N. (2020). Experiential marketing impact on
experiential value and customer satisfaction: case of Winter Wonderland
amusement park in Saudi Arabia. Expert Journal of Marketing, 8(2), 118—128.

Anggraini, F., & Budiarti, A. (2020). Pengaruh Harga, Promosi, dan Kualitas
Pelayanan Terhadap Loyalitas Pelanggan Dimediasi Kepuasan Pelanggan
Pada Konsumen Gojek. Jurnal Pendidikan Ekonomi (JUPE), 8(3), 86-94.
https://doi.org/10.26740/jupe.v8n3.p86-94

Anugrah, F. T. (2020). Effect of Promotion and Ease of Use on Customer
Satisfaction and Loyalty on OVO Application Users. Quantitative Economics
and Management Studies, 1(1), 44-50. https://doi.org/10.35877/454ri.qems77

Baron, R. M., & Kenny, D. A. (1986). The Moderator-Mediator Variable
Distinction in Social Psychological Research: Conceptual, Strategic, and
Statistical Considerations. Journal of Personality and Social Psychology,
51(06), 1173-1182. https://doi.org/http://dx.doi.org/10.1037/0022-
3514.51.6.1173

Buttle, F. (2009). Customer Relationship Management: Concept and Technologies
(2nd ed.). Elsevier Linancre House.

Chen, X., Su, X., Li, Z., Wu, J., Zheng, M., & Xu, A. (2022). The impact of omni-
channel collaborative marketing on customer loyalty to fresh retailers: the
mediating effect of the omni-channel shopping experience. Operations
Management Research, 15(3—4), 983-997. https://doi.org/10.1007/s12063-
022-00319-y

Chong, D., & Ali, H. (2022). Literature Review: Competitive Strategy, Competitive
Advantages, and Marketing Performance on E-Commerce Shopee Indonesia.
Dinasti International Journal of Digital Business Management, 3(2), 2715—
419.

132



133

Cossio-Silva, F.-J., Revilla-Camacho, M.-A., Vega-Vazquez, M., & Palacios-
Florencio, B. (2016). Value co-creation and customer loyalty. Journal of
Business Research, 69(5), 1621-1625.
https://doi.org/10.1016/j.jbusres.2015.10.028

Farisha, M., Hartoyo, & Safari, A. (2022). Does Covid-19 Pandemic Change the
Consumer Purchase Behavior Towards Cosmetic Products? Journal of
Consumer Sciences, 7(1), 1-19. https://doi.org/10.29244/jcs.7.1.1-19

Firdaus, M. Z., Muttaqien, F., Robustin, T. P., & Pelanggan, L. (2020). Pengaruh
Dimensi Marketing Mix terhadap Loyalitas Pelanggan pada Home Industry
Saus  Ryan Jaya di Kabupaten  Lumajang. 3(2), 118-122.
http://jkm.stiewidyagamalumajang.ac.id/index.php/jrm

Ghozali, 1. (2021a). Desain Penelitian Kuantitatif dan Kualitatif untuk Akuntansi,
Bisnis dan Ilmu Sosial Lainnya.

Ghozali, 1. (2021b). Partial Least Squares: Konsep, Teknik, dan Aplikasi
Menggunakan Program SmartPLS 3.2.9 Untuk Penelitian Empiris (3rd ed.).
Badan Penerbit Universitas Diponegoro.

Gupta, S., & Polonsky, M. (2020). Understanding the spill-over effect of value co-
creation in buyer — supplier interactions : a strategic view. August 2019.

https://doi.org/10.1108/JBIM-08-2019-0361

Humanitisri, N., & Ghozali, I. (2019). PERUSAHAAN SEBAGAI VARIABEL
MEDIASI, DAN VISIBILITAS SEBAGAI VARIABEL MODERASI dalam
HUBUNGAN ANTARA CSR dengan REPUTASI (Studi Empiris pada
Perusahaan Manufaktur yang Terdaftar di Bursa Efek Indonesia Periode 2015-
2016). Diponegoro Journal of Accounting, 7(4), 1-13.

Ing kalbu, T. (2021). Banyak Orang Pakai Layanan Online Travel karena Kejar
Diskon. Adv.Kompas.Id. https://adv.kompas.id/baca/digitalisasi-membawa-
perubahan-dalam-kehidupan-masyarakat/

Katadata. (2021). Transformasi Digital Indonesia Terakselerasi Di Tengah
Pandemi. Katadata.
https://katadata.co.id/doddyrosadi/digital/604ee92{6d5c7/transformasi-
digital-indonesia-terakselerasi-di-tengah-pandemi

Kock, N., & Lynn, G. S. (2012). Lateral collinearity and misleading results in
variance-based SEM: An illustration and recommendations. Journal of the
Association for Information Systems, 13(7), 546-580.
https://doi.org/10.17705/1jais.00302

Kotler, P., Kartajaya, H., & Setiawan, 1. (2017). Marketing 4.0: Bergerak dari
Tradisional ke Digital (A. Tarigan (Ed.)). PT Gramedia Pustaka Utama.

Kotler, P., & Keller, K. L. (2009). Manajemen Pemasaran, Jilid 1 (W. H. Maulana,
Adi (Ed.); 13th ed.). Penerbit Erlangga.



134

Kotler, P., Keller, K. L., & Chernev, A. (2022). Marketing Manajemen (16e ed.).
Pearson Education Limited. https://online.fliphtml5.com/xzfda/pkef/

Kredibel. (2020). Mengenal Traveloka, Sejarah, dan Berbagai Fitur Terbarunya.
Blog.Kredibel. Com. https://blog.kredibel.com/mengenal-traveloka-lebih-
jauh/

Krisnawati, D. (2019). PENGARUH CO-CREATION, CURRENCY,
COMMUNAL ACTIVITY DAN CONVERSATION TERHADAP
CONSUMER JOURNEY. Jurnal Ekonomi Dan Industri, 20(2).
https://doi.org/http://dx.doi.org/10.35137/je1.v20i2.310

Loi, O., & Yudhira, A. (2022). Pengaruh Harga Dan Kualitas Produk Terhadap
Loyalitas Konsumen Pada Konsumen PT. Exzer Amsal Mandiri. Journal
Economics and Strategy, 3(2), 12-24. https://doi.org/10.36490/jes.v3i2.310

Lupiyoadi, R., & Hamdani, D. A. (2006). Manajemen Pemasaran Jasa. Salemba
Empat.

Luu Tien Thuan, Nguyen Huynh Bao Ngoc, & Nguyen Thu Nha Trang. (2017).
Does Customer Experience Management Impact Customer Loyalty Shopping

at Supermarket? The Case in the Mekong Delta, Vietnam. Economics World,
6(1), 13-21. https://doi.org/10.17265/2328-7144/2018.01.002

Makudza, F. (2021). Augmenting customer loyalty through customer experience
management in the banking industry. Journal of Asian Business and Economic
Studies, 28(3), 191-203. https://doi.org/10.1108/JABES-01-2020-0007

Martin, W. C., Ponder, N., & Lueg, J. E. (2009). Price fairness perceptions and
customer loyalty in a retail context. Journal of Business Research, 62(6), 588—
593. https://doi.org/10.1016/j.jbusres.2008.05.017

Myers, B. A., & Rosson, M. B. (1992). Survey on user interface programming.
CHI’92, 195-202. https://doi.org/ttps://doi.org/10.1145/142750.142789

Nanda, A., Thayib, A., Wijayanti, R., & Rofiaty. (2021). Customer Equity as
Mediator of Customer Experience and Loyalty Relationship. Quality - Access
to Success, 22(185), 31-37. https://doi.org/10.47750/QAS/22.185.05

Narvénen, E., Kuusela, H., Paavola, H., & Sirola, N. (2020). A meaning-based
framework for customer loyalty. International Journal of Retail and
Distribution Management, 48(8), 825-843. https://doi.org/10.1108/IJRDM-
05-2019-0153

Nurfalawati, & Nurdin, H. (2020). Pengaruh Lokasi Dan Persepsi Harga Terhadap
Loyalitas Konsumen Pada Kedai Suhendar Coffe Kota Bima. 2(1), 82—89.

Ogbeibu, S., Jabbour, C. J. C., Gaskin, J., Senadjki, A., & Hughes, M. (2021).
Leveraging STARA competencies and green creativity to boost green
organisational innovative evidence: A praxis for sustainable development.
Business  Strategy  and  the  Environment, 30(5), 2421-2440.



135

https://doi.org/10.1002/bse.2754

Pine, B. J. L., & Gilmore, J. H. (1998). Welcome to the Experience Economy.
Harvard  Business  Review.  https://hbr.org/1998/07/welcome-to-the-
experience-economy

Prahalad, C. K., & Ramaswamy, V. (2004). Co-creation experiences: The next
practice in value creation. Journal of Interactive Marketing, 18(3), 5-14.
https://doi.org/10.1002/dir.20015

Prastiwi, E. H., Surachman, Sunaryo, & Hussein, A. S. (2019). The Role of Value
Co-Creation in Improving Customer Loyalty with Customer Satisfaction as
Mediating Variable. Proceedings of the 2019 International Conference on
Organizational  Innovation  (ICOI ~ 2019), 100(Icoi), 596-601.
https://doi.org/10.2991/ic0i-19.2019.104

Pratama, R., & Yulianthini, N. N. (2022). Pengaruh kualitas pelayanan dan lokasi
terhadap loyalitas pelanggan di salon agata. 8(1), 228-235.

Ramadana, F. M., Bintarti, S., Kurniawan, E. N., & Mardiputra, M. (2022).
Pengaruh Penetapan Harga dan Kegiatan Promosi yang Dimoderasi oleh
Kemasan terhadap Keputusan Pembelian Mie Samyang ( Studi Kasus Pada
Konsumen Mie Samyang di Wilayah Kabupaten Bekasi ) The Effect of Pricing
And Promotional Activities Moderated by Packagi. November, 59—68.

Rizaty, M. A. (2022). Traveloka, Situs Perjalanan yang Paling Banyak Dikunjungi
Masyarakat Indonesia. Databoks.Katadata.Co.ld.
https://databoks.katadata.co.id/datapublish/2022/04/27/traveloka-situs-
perjalanan-yang-paling-banyak-dikunjungi-masyarakat-indonesia

Schmitt, B. (1999). Customer Experience Management. John wiley & Sons, Inc.

Setya, F. D., Lubis, M. R., & Effendy, S. (2020). Hubungan Kualitas Pelayanan dan
Lokasi dengan Loyalitas Pelanggan di Raihan Bakery Cake & Shop Medan
Relationship Quality Service and Location with Customer Loyalty at Raihan
Bakery Cake & Shop Medan. Tabularasa : Jurnal llmiah Magister Psikologi,
2(2), 108-118.

Setyowati, D. (2021). Tren Staycation Bantu Traveloka, Tiket, Pegipegi Bertahan
saat Corona. Katadata.Co.ld.
https://katadata.co.id/desysetyowati/digital/600ffa525a98 1/tren-staycation-
bantu-traveloka-tiket-pegipegi-bertahan-saat-corona

Silalahi, S. A. L., & Sfenrianto. (2022). ANALISIS PENGARUH INFORMATION
DAN USER INTERFACE QUALITY TERHADAP LOYALTY OF E-
CUSTOMER DALAM MENGGUNAKAN DOMPET DIGITAL “OVO.”
Syntax Literate: Jurnal Ilmiah Indonesia, 7(7).
https://doi.org/https://doi.org/10.36418/syntax-literate.v717.8490

Souar, Y., Mahi, K., & Ameur, 1. (2015). The Impact of Marketing Mix Elements
on Customer Loyalty for an Algerian Telecommunication Company. Exper



136

Journal of Marketing, 3(1), 1-10.
https://marketing.expertjournals.com/23446773-15-302/

Tendatio, J., Siagian, H., & Lubis, T. W. H. (2023). Pengaruh Kualitas Pelayanan,
Harga, Promosi dan Customer Experience terhadap Loyalitas Pengguna
ShopeeFood.  Jurnal Wira  Ekonomi  Mikroskil, 13(1), 19-32.
https://doi.org/10.55601/jwem.v1311.947

Thiruvattal, E. (2017). Impact of value co-creation on logistics customers’ loyalty.
Journal of Global Operations and Strategic Sourcing, 10(3), 334-361.
https://doi.org/10.1108/JGOSS-11-2016-0034

Top Brand Award. (2022). https://www.topbrand-award.com/top-brand-
index/?tbi_year=2022&type=subcategory&tbi find=SITUS ONLINE
BOOKING TIKET PESAWAT DAN TRAVEL

Vargo, S. L., & Lusch, R. F. (2008). Service-dominant logic: Continuing the
evolution. Journal of the Academy of Marketing Science, 36(1), 1-10.
https://doi.org/10.1007/s11747-007-0069-6

Yuanita, P. (2016). Kisah di Balik Kesuksesan Salah Satu OTA Terpopuler
Indonesia.  Dream.Co.Id.  https://www.dream.co.id/travel/kisah-di-balik-
kesuksesan-salah-satu-ota-terpopuler-indonesia-161124¢.html

Zamri, K. Y. (2022). The Effects of 10 User Interface (UI) Elements on Game
Design Process. EDUCATUM Journal of Science, Mathematics and
Technology, 9(2), 82—89.
https://ejournal.upsi.edu.my/index.php/EJSMT/index

Zeithaml, V. A., Parasuraman, A., & Berry, L. L. (1990). Delivering quality
service : balancing customer perceptions and expectations. Free Press.

Zephaniah, C. O., Ogba, 1. E., & Izogo, E. E. (2020). Examining the effect of
customers’ perception of bank marketing communication on customer loyalty.
Scientific African, 8, €00383. https://doi.org/10.1016/j.sciaf.2020.e00383



