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The Influence Of E-Trust, E-Service Quality And, Lifestyle On The Decision To
Buy Access By Kai Online Tickets In Bekai Regency

Halisa Ridhowati ?)
Langgeng Sri Handayani. 2)

Abstract

The low decision to buy online access by kai in 2023 compared to the previous
year is known from the playstore rating. Access by kai is not in demand by the
public because people do not understand the use of access by kai applications. So
this study aims to determine the influence of e-trust, e-service quality, and lifestyle
on the decision to buy online access by kai tickets in Bekasi Regency. The method
of this research is with a descriptive quantitative approach with the population of
this study is the users of the Access by kai application in Bekasi Regency and the
number of respondents is 100 people, who have made transactions more than
once, which is carried out by purposive sampling technique. Data analysis was
carried out using descriptive analysis and multiple linear analysis. By using the
SPSS 23 The results of this study show that e-trust has a positive and significant
effect on purchase decisions, e-service quality has a positive and significant effect
on purchase decisions, and lifestyle has a positive and significant effect on
purchase decision And the results of this study also show that e-trust, e-service
quality, and lifestyle together simultaneously affect purchase decisions.

Keywords: e-trust, e-service quality, lifestyle, purchase decision
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ABSTRAK

Rendahnya keputusan pembelian online access by kai pada tahun 2023
dibandingkan dengan tahun sebelumnya data tersebut diketahui dari rating
playstore. Access by kai kurang diminati masyarakat karena masyarakat kurang
memahami dalm penggunaan aplikasi access by kai. Sehingga penelitian ini
bertujuan untuk mengetahui pengaruh e-trust, e-service quality, serta lifestyle
terhadap keputusan pembelian tiket online access by kai di Kab. Bekasi. Metode
penelitian ini yaitu dengan pendekatan kuantitatif deskriptif dengan populasi
penelitian ini adalah pengguna aplikasi Access by kai di Kabupaten Bekasi dan
jumlah sempel responden sebanyak 100 orang, yang telah melakukan transaksi
lebih dari satu kali, yang dilakukan dengan teknik purposive sampling. Analisis
data dilakukan dengan menggunakan analisis deskriptif dan analisis linear
berganda. Dengan menggunakan aplikasi SPSS 23 Hasil penelitian ini
menunjukan e-trust berpengaruh positif dan tidak signifikan secara persial
terhadap keputusan pembelian, e-service quality berpengaruh positif dan
signifikan secara persial terhadap keputusan pembelian, dan lifestyle berpengaruh
positif dan signifikan secara persial terhadap keputusan pembelian dan hasil
penelitian ini juga menunjukan e-trust, e-service quality, serta lifestyle secara
bersama-sama secara simultan berpengaruuh terhadap keputusan pembelian

Kata kunci : e-trust,e-service quality, lifestyle, keputusan pembelian
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