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The Influence Of Product Knowledge, Green Products, Consumer Behavior On
Purchasing Decisions(Case Study of Electric Motorcycle Kab. Bekasi)

Abdullah Aji Pramono!
Agustini Tanjung?

Abstrack

Good vehicles or transportation are needed by humans to help activities become
more optimal so that needs can be met. The development of the world of
transportation is currently growing rapidly, for example, the development of
electric vehicles. Electric vehicles have the main advantage of being
environmentally friendly. However, judging from the actual conditions in the
community, interest in purchasing electric motorbikes is still far below
conventional motorbikes. This phenomenon is interesting to study, so researchers
want to measure the extent of this phenomenon objectively. The variables used in
the study are Product Knowledge (X1), Green Product (X2), Consumer Behavior
(X3), Purchase Decision (Y). This study uses Quantitative methods by collecting
data through observation, interviews and questionnaires to 300 respondents. The
sampling technique in this study used a non-probability sampling method with
purposive sampling technique, which is a sampling technique with certain
considerations. The analysis method used is descriptive and inferential statistical
methods with data that will be processed by validation tests, reliability tests, and
hypothesis testing using the t test (Partial) The results showed that Product
Knowledge has a significant effect on purchasing decisions with a statistical t value
of 3.198 p-values 0.002. Green Product has a significant effect on purchasing
decisions with a statistical t value of 4.903 p-values 0.000. Consumer Behavior has
a significant effect on purchasing decisions with a statistical t value of 2.656 p-
values 0.004. The R-square Coefficient of Determination test concluded that the
influence of the Product Knowledge, Green Product and Consumer Behavior
variables was 90.1%.

Keywords: Consumer Behavior, Green Product, Product Knowledge
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ABSTRAK

Kendaraan atau transportasi yang baik diperlukan oleh manusia untuk
membantu kegiatan menjadi lebih optimal sehingga kebutuhan dapat terpenuhi.
Perkembangan dunia transportasi saat ini tumbuh dengan pesat, contohnya yaitu
berkembangnya kendaraan listrik. Kendaraan listrik memiliki keunggulan utama
yaitu ramah lingkungan. Namun dilihat dari kondisi aktual dimasyarakat minat
pembelian terhadap sepeda motor listrik masih jauh dibawah sepeda motor
konvensional. Fenomena ini menjadi menarik untuk diteliti, sehingga peneliti ingin
mengukur sejauh mana fenomena tersebut secara objektif. VVariabel yang digunakan
dalam penelitian yaitu Product Knowledge(X1), Green Product(X2), Consumer
Behavior(X3), Keputusan Pembelian(Y).

Penelitian ini menggunakan metode Kuantitatif dengan cara mengumpulkan
data melalui observasi, wawancara dan angket kuesioner kepada 300 responden.
Teknik pengambilan sampel dalam penelitian ini menggunakan metode non
probability sampling dengan teknik purposive sampling, yaitu teknik penentuan
sampel dengan pertimbangan tertentu. Metode analisis yang digunakan yaitu
metode statistic deskriptif dan inferensial dengan data yang akan diolah dengan uji
validasi, uji reliabilitas, dan uji hipotesis menggunakan uji t (Parsial) Hasil
penelitian menunjukkan bahwa Product Knowledge berpengaruh signifikan
terhadap keputusan pembelian dengan nilai t statistik 3,198 nilai p-values 0,002.
Green Product berpengaruh signifikan terhadap keputusan pembelian dengan nilai
t statistik 4,903 nilai p-values 0,000. Consumer Behavior berpengaruh signifikan
terhadap Keputusan pembelian dengan nilai t statistik 2,656 nilai p-values
0,004..Uji Koefisien Determinasi R-square mendapatkan kesimpulan bahwa
pengaruh dari varibel Product Knowledge, Green Product dan Consumer Behavior
sebesar 90,1%.

Kata Kunci: Product Knowledge, Green Product, Consumer Behavior.
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