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The Influence Of Digital Marketing, Word Of Mouth And Product Quality On
The Purchase Decision Of Avoskin Products

Feny Yustini®
Nur’Aeni®

ABSTRACT

This study aims to determine the influence of Digital Marketing, Word Of Mouth,
and Product Quality on the Purchase Decision of Avoskin products (A Case Study
of Management Program Students at Pelita Bangsa University). The research
object is Avoskin products, and the population used is the Management Program
students at Pelita Bangsa University, with a sample size of 107 respondents. This
study is quantitative research using the structural equation modeling (SEM)
technique with LISREL version 8.8 software. From the data processing, the
conclusion of this study is that Digital Marketing has a positive and significant
influence on the Purchase Decision, as the T-values are greater than the critical
value. Word Of Mouth has a positive and significant influence on the Purchase
Decision, as the T-values are greater than the critical value. Product Quality has
a positive and significant influence on the Purchase Decision, as the T-values are
greater than the critical value.

Keywords: Digital Marketing, Word Of Mouth, Product Quality, Purchase
Decision.
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Pengaruh Digital Marketig, Word Of Mouth Dan Kualitas Produk Terhadap
Keputusan Pembelian Produk AVOSKIN

Feny Yustini”
Nur’ Aeni?

ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Digital Marketing,
Word Of Mouth dan Kualitas Prdouk Terhadap Keputusan Pembelian Produk
Avoskin (Studi Kasus Mahasiswa Universitas Pelita Bangsa Prodi Manajemen).
Objek peneltian yaitu Produk Avoskin dan populasi yang digunakan adalah
Mahasiswa Universitas Pelita Bangsa Prodi Manajemen dan sample sebanyak107
responden. Penelitian ini adalah penelitian kuantitatif dan menggunakan teknik
SEM (Struktural Equation Modelling) dengan menggunakan aplikasi Lisrel versi
8.8. Dari pengolahan data, maka kesimpulan dari penelitian ini adalah Digital
Marketing berpengaruh positif dan signifikan terhadap Keputusan Pembelian,
karena TValues lebih besar dari Tkriteria. Word Of Mouth berpengaruh positif dan
signifikan terhadap Keputusan Pembelian, karena TValues lebih besar dari
Tkriteria. Kualitas Produk berpengaruh positif dan signifikan terhadap Keputusan
Pembelian, karena TValues lebih besar dari Tkriteria.

Kata Kunci: Digital Marketing, Word Of Mouth, Kualitas Produk, Keputusan
Pembelian.
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