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The Influence Of Rewards,Comunication, On Employee Performance With The 

Intervening Variables Of Organizational Commitment Of 

 PT. SCHOTT IGARGLASS 

(Case Study on Production Department Group C) 

 

Laila Afinka1 

Rahmat Hidayat2 

 

Abstract 

 

The Influence of Rewards and Communication on Organizational Commitment 

which has implications for PT Schott Igar Glass Employee Performance. The 

problem formulation in this research is the influence of rewards and communication 

on organizational commitment which has implications for employee performance 

at PT Schott Igar Glass. This type of research is quantitative research. The total 

sample was 116 employees who worked at PT Schott Igar Glass. The data used in 

this research are primary and secondary data, namely by distributing 

questionnaires and via Google Form to employees of PT Schott Igar Glass. This 

research uses the data processing application Lisrel 8.8. The results of this research 

are (1) Rewards have no effect on Organizational Commitment, (2) Communication 

has an effect on Organizational Commitment, (3) Rewards and Communication 

together have no effect on Organizational Commitment, (4) Rewards have no effect 

on Employee Performance, (5) Communication has no effect on Employee 

Performance, (6) Organizational Commitment has no effect on Employee 

Performance, and (7) Rewards, Communication and Organizational Commitment 

simultaneously have an effect on Employee Performance. 

Keywords: Rewards, Communication, Organizational Commitment and Employee          

Performance 
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ABSTRAK 

Pengaruh Reward dan Komunikasi terhadap Komitmen Organisasi yang 

Berimplikasi pada Kinerja Karyawan PT Schott Igar Glass. Rumusan masalah di 

dalam penelitian ini ialah Pengaruh Reward dan Komunikasi terhadap Komitmen 

Organisasi yang  Berimplikasi pada Kinerja Karyawan PT Schott Igar Glass. Jenis 

penelitian ini yaitu penelitian kuantitatif. Jumlah sampel sebanyak 116 karyawan 

yang bekerja di PT Schott Igar Glass. Data yang digunakan dalam penelitian ini 

adalah data primer dan sekunder yaitu dengan penyebaran kuesioner dan melalui 

google form kepada karyawan PT Schott Igar Glass . 

Penelitian ini menggunakan aplikasi olah data Lisrel 8.8. Hasil dari penelitian 

ini adalah (1) Reward tidak berpengaruh terhadap Komitmen Organisasi, (2) 

Komunikasi berpengaruh terhadap Komitmen Organisasi, (3)Reward dan 

Komunikasi Secara bersama–sama tidak berpenngaruh terhadap Komitmen 

Organisasi, (4) Reward tidak berpengaruh terhadap Kinerja Karyawan, (5) 

Komunikasi tidak berpengaruh terhadap Kinerja Karyawan, (6) Komitmen 

Organisasi tdak berpengaruh terhadap Kinerja Karyawan, dan (7) Reward, 

Komunikasi dan Komitmen Organisasi secara simultan berpengaruh terhadap 

Kinerja Karyawan. 

 

Kata Kunci : Reward, Komunikasi, Komitmen Organisasi dan Kinerja Karyawan 

 

 

 


