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THE INFLUENCE OF CONTENT MARKETING AND ELECTRONIC
WORD OF MOUTH ON PURCASE INTENTIONS AND THEIR IMPACT ON
CERTAIN PURCHASE DECISIONS IN CIKARANG

Lilis Nur’aini!
Anna Wulandari, S.E., M.M?

ABSTRACT

This Study aims to determine the influence of content marketing and
electronic word of mouth on purshasing interest and its impact on purchasing
decisions at Somethinc in Cikarang. The type of research used is quantitative. The
population in this study were all Somentinc consumers in Cikarang with a sample
of 100 respondents. The sampling technique in this research uses a Non Probability
Sampling technique with an Accidental Sampling approach, namely sampling
based on chance but the respondent must be suitable as a data source. The data
collection technique used was by distributing questionnaires. The data processing
technique uses the SEM (Structural Equation Modeling) method with the help of
the Smart PLS 3 program which aims to help researchers obtain latent variables
for prediction purposes through outer and inner models and hypothesis testing.The
results of this research prove that there is an influence between content marketing
and electronic word of mouth on purchasing interest. There is an influence between
content marketing on purchasing decisions. There is an influence between
purchasing interest on purchasing decisions. However, there is no influence
between electronic word of mouth on purchasing decisions.

Keywords :Content Marketing, Electronic Word of Mouth, Puchase Interest,
Purchase Decision
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PENGARUH CONTENT MARKETING DAN ELECTRONIC WORD OF
MOUTH TERHADAP MINAT BELI DAN DAMPAKNYA PADA
KEPUTUSAN PEMBELIAN SOMETHINC DI CIKARANG

Lilis Nur’ainit

Anna Wulandari, S.E., M.M?

ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh content marketing dan
electronic word of mouth terhadap minat beli dan dampaknya pada keputusan
pembelian Somethinc di Cikarang.

Jenis penelitian yang digunakan adalah kuantitatif. Populasi dalam
penelitian ini adalah konsumen Somenthinc di Cikarang dengan sampel sebanyak
100 responden. Teknik pengambilan sampel dalam penelitian ini menggunakan
teknik Non Probability Sampling dengan pendekatan Accidental Sampling, yaitu
pengambilan sampel berdasarkan kebetulan namun responden harus cocok sebagai
sumber data. Teknik pengumpulan data yang digunakan dengan menyebar
kuesioner. Teknik pengolahan data menggunakan metode SEM (Structural
Equation Modelling) dengan bantuan program Smart PLS 3 bertujuan untuk
membantu peneliti mendapatkan variabel laten untuk bertujuan prediksi melalui
outer model dan inner model serta pengujian hipotesis.

Hasil penelitian ini membuktikan bahwa terdapat pegaruh antara content
marketing dan electronic word of mouth terhadap minat beli. Terdapat pengaruh
antara content marketing terhadap keputusan pembelian. Terdapat pengaruh antara
minat beli terhadap keputusan pembelian. Namun tidak terdapat pengaruh antara
electronic word of mouth terhadap keputusan pembelian.

Kata Kunci : Content Marketing, Electronic Word of Mouth, Minat Beli, Keputusan

Pembelian
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