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THE INFLUENCE OF TASTE, PROMOTION, PRICE, LOCATION, AND
PRODUCT VARIATION ON BUSINESS SUCCESS IN THE BEKASI FRESH
MILK SHOP

Herlina Wahyu Ekaputri
Joko Mulyono ?

ABSTRACT

This research aims to determine the partial and simultaneous influence of the
variables Taste, Promotion, Price, Location and Product Variation on Business
Success in the Bekasi Fresh Milk Shop. The research method used in this research
Is quantitative research methods. The sampling used in this research was the
Probability Sampling method and the type of sampling used simple random
sampling. The population was 346 respondents and then used the Slovin formula to
obtain a sample of 186 respondents. The analytical methods used are validity
testing, reliability testing, classical assumption testing, hypothesis testing and
multiple linear analysis assisted by using Microsoft Excel 2013 and IBM SPSS 25.
The research results partially show that the variables Taste, Promotion, Price,
Location have a positive and significant effect on buying interest in the success of
the fresh milk shop business and the product variety variable does not affect the
success of the fresh milk shop business. The variables Taste, Promotion, Price,
Location and product variants simultaneously have a positive and significant effect
on purchasing interest in the success of the fresh milk shop business. The
independent variable (X) is able to contribute to business success by 87.5% and
12.5% of business success is influenced by other variables that are not included in
the variables of this research.

Keywords: Taste, Promotion, Price, Location, Product Variants, business success

xiii



PENGARUH CITA RASA, PROMOSI, HARGA, LOKASI, DAN VARIASI
PRODUK TERHADAP KEBERHASILAN USAHA DI KEDAI SUSU
SEGAR BEKASI

Herlina Wahyu Ekaputri ¥
Joko Mulyono ?

ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh secara parsial dan simultan
variable Cita Rasa, Promosi, Harga, Lokasi, Dan Variasi Produk Terhadap
Keberhasilan Usaha Di Kedai Susu Segar Bekasi. Metode penelitian yang
digunakan dalam penelitian ini adalah menggunakan metode penelitian kuantitatif.
Pengambilan sampel yang digunakan dalam penelitian ini adalah menggunakan
metode Probability Sampling dan jenis pengambilan sampel menggunakan simple
random sampling. Jumlah populasi 346 responden kemudian memakai rumus
slovin untuk mendapatkan sampel yang diteliti sebanyak 186 responden. Metode
analisis yang digunakan yaitu uji validitas, uji reabilitas, uji asumsi Kklasik, uji
hipotesis dan analisis linear berganda dibantu dengan menggunakan Microsoft
Excel 2013 dan IBM SPSS 25.

Hasil Penelitian menunjukkan secara parsial variable Cita Rasa, Promosi, Harga,
Lokasi berpengaruh positif dan signifikan terhadap minat beli keberhasilan usaha
kedai susu segar dan variable variaan produk tidak berpengaruh keberhasilan usaha
kedai susu segar. Variabel Cita Rasa, Promosi, Harga, Lokasi dan varian produk
secara simultan  berpengaruh positif dan signifikan terhadap minat beli
keberhasilan usaha kedai susu segar. Variabel independent (X) mampu memberikan
kontribuli Keberhasilan Usaha sebesar 87,5% dan sebesar 12,5% keberhasilan
usaha dipengaruhi oleh variable-variabel lain yang tidak diikutsertakan dalam
variable penelitian ini.

Kata kunci : Cita rasa, Promosi, Harga, Lokasi, Varian produk, keberhasilan usaha
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