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THE INFLUENCE OF MARKET ORIENTATION AND
ENTREPRENEURIAL ORIENTATION ON MARKETING PERFORMANCE
MEDIATED BY SPECIAL MARKETING CAPABILITIES AT PT. DANO
JAYA PLAST INDONESIA

Indra Setiawan?!
Adibah Yahya?
Anna Wulandari®

ABSTRACT

The importance of improving marketing performance in the automotive industry is
needed in order to compete, along with technological developments, changing
consumer trends, and environmental challenges. In line with technological
developments and changes in consumer behavior, automotive companies need to
continuously monitor and measure the effectiveness of marketing strategies. This
research was conducted at PT. Dano Jaya plast Indonesia which is located at JI.
Science Timur 3 Blok B5B5, Jayamukti. Central Cikarang. Bekasi. West Java. The
sample used in this study was 86 people with total sampling method. Data analysis
was carried out using the Partial Least Square (PLS) method using Smart PLS
software version 3.0. The result of this study is that market orientation and
entrepreneurial orientation have a positive and significant effect on marketing
performance and specific marketing capabilities can mediate market orientation
and entrepreneurial orientation to marketing performance.

Keywords: Market Orientation, Entrepreneurial Orientation, Marketing
Performance, Specific Marketing Capabilities.
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ABSTRAK

Pentingnya meningkatkan kinerja pemasaran di industri otomotif sangat dibutuhkan
agar dapat bersaing, seiring dengan perkembangan teknologi, perubahan tren
konsumen, dan tantangan lingkungan. Sejalan dengan perkembangan teknologi dan
perubahan perilaku konsumen, perusahaan otomotif perlu terus memantau dan
mengukur efektivitas strategi pemasaran. Penelitian ini dilakukan di PT. Dano Jaya
plast Indonesia yang beralamat di JI. Ilmu Timur 3 Blok B5B5, Jayamukti. Cikarang
Pusat. Bekasi. Jawa Barat. Sampel yang digunakan dalam penelitian ini adalah 86
orang dengan metode total sampling. Analisis data dilakukan dengan menggunakan
metode Partial Least Square (PLS) menggunakan software Smart PLS versi 3.0.
Hasil penelitian ini adalah orientasi pasar dan orientasi kewirausahaan berpengaruh
positif dan signifikan terhadap kinerja pemasaran, dan kemampuan pemasaran
khusus dapat memediasi orientasi pasar dan orientasi kewirausahaan terhadap
Kinerja pemasaran.

Kata Kunci: Orientasi Pasar, Orientasi Kewirausahaan, Kinerja Pemasaran,
Kemampuan Pemasaran Khusus.
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