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THE INFLUENCE OF GREEN PRODUCT ENVIRONMENTAL
KNOWLEDGE AND SOCIAL MEDIA MARKETING ON APPLE PRODUCT
GREEN PURCHASE INTENTION ON GEN Z IN WEST CIKARANG

Dimas Yogi Pratama
Edy Saptono @

Abstract

Rapid economic and technological growth has provided more convenience
to human life and given rise to several environmental problems such as global
warming. Global warming has had the impact of accelerating environmental
changes around the world rapidly. This study aims to test and analyze the influence
of Green Product (X1), Environmental Knowledge (X2), and Social Media
Marketing (X3) on Green Purchase Intention (Y). This study uses a quantitative
method. The population was taken from people domiciled in West Cikarang using
a sample of 150 respondents using the Roscoe Sampling Technique and data
analysis using multiple linear regression with the help of the SPSS version 25
application program. Based on the results of the partial T test calculation using
SPSS Green Product (X1) has a significant effect on Green Purchase Intention (Y)
with a value with an Estimate Coefficient value of 0.111. Environmental
Knowledge (X2) had a significant effect on Green Purchase Intention (Y) with an
Estimate Coefficient value of 0.176. and Social Media Marketing (X3) had a
significant effect on Green Purchase Intention (Y) with an Estimated Coefficient
value of 0.528. In this study, the variables of Social Media Marketing,
Environmental Knowledge have a great influence with Estimate Coefficient values
of 0.528 and 0.176. Meanwhile, the Green Product variable has an influence with
a smaller Estimate Coefficient value of 0.111.

Keywords: Green Product, Environmental Knowledge, Social Media Marketing,
Green Purchase Intention.
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PENGARUH GREEN PRODUCT ENVIRONMENTAL KNOWLEDGE
DAN SOCIAL MEDIA MARKETING TERHADAP GREEN PURCHASE
INTENTION PRODUK APPLE PADA GEN Z DI CIKARANG BARAT

Dimas Yogi Pratama
Edy Saptono @

ABSTRAK

Pertumbuhan ekonomi dan teknologi yang pesat telah memberikan lebih
banyak kemudahan bagi kehidupan manusia dan menimbulkan beberapa masalah
lingkungan seperti pemanasan global. Pemanasan global telah berdampak
mempercepat perubahan lingkungan di seluruh dunia dengan cepat. Penelitian ini
bertujuan untuk menguji dan menganalisis pengaruh Green Product (X1),
Environmental Knowledge (X2), dan Social Media Marketing (X3) terhadap Green
Purchase Intention (). Penelitian ini menggunakan metode kuantitatif. Populasi
diambil dari masyarakat yang berdomisili di Cikarang Barat dengan menggunakan
sampel sebanyak 150 responden dengan menggunakan Teknik Roscoe Sampling
dan analisis data menggunakan regresi linier berganda dengan bantuan program
aplikasi SPSS versi 25. Berdasarkan hasil perhitungan uji T parsial menggunakan
SPSS Green Product (X1) berpengaruh signifikan terhadap Green Purchase
Intention (Y) dengan nilai dengan nilai Estimate Coefficient sebesar 0,111.
Environmental Knowledge (X2) berpengaruh signifikan terhadap Green Purchase
Intention (YY) dengan nilai Estimate Coefficient sebesar 0,176. dan Social Media
Marketing (X3) berpengaruh signifikan terhadap Green Purchase Intention (Y)
dengan nilai Estimated Coefficient sebesar 0,528. Pada penelitian ini, variabel
Social Media Marketing, Environmental Knowledge memiliki pengaruh yang besar
dengan nilai Estimate Coefficient sebesar 0,528 dan 0,176. Sedangkan variabel
Green Product berpengaruh dengan nilai Estimate Coefficient yang lebih kecil
yaitu 0,111.

Kata Kunci: Produk Hijau, Pengetahuan Lingkungan, Sosial Media Marketing, dan
Minat pembelian Ramah Lingkungan.
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