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The Influence of Brand Image, Electronic Word of Mouth and Price on The
Purchase Decision of Emina Cosmetic Produtcs
(Study on Students of The Management Study Program of Pelita Bangsa
University Batch 2020)

Hilda Faradillah V
Dr. Asral, SE,. MM 2

Abstrak

The beauty industry is rapidly growing, with cosmetics becoming an essential need
for women. The increasing market demand has led to intense competition among
cosmetic producers, presenting challenges for companies in maintaining their
market share. This study aims to determine the influence of Brand Image, e-WOM,
and Price on the Purchasing Decisions of Emina cosmetic products. The research
involved 100 respondents who are management students from Pelita Bangsa
University, class of 2020, who have previously used Emina products. The research
method included questionnaires and quantitative analysis using validity tests,
reliability tests, classical assumption tests, multiple linear regression analysis, and
hypothesis testing. The t-test results show that Brand Image has a positive and
significant influence on purchasing decisions (t-value 2.529, significance 0.013), e-
WOM does not have a significant influence on purchasing decisions (t-value 1.811,
significance 0.073), and Price has a positive and significant influence on
purchasing decisions (t-value 3.856, significance 0.000). Based on the f-test results,
the calculated f-value is greater than the f-table value (43.209 > 2.70) with a
significance level of 0.000. It can be concluded that Brand Image, e-WOM, and
Price simultaneously have a positive and significant influence on Purchasing
Decisions.

Keywords: Brand image, Electronic Word of Mouth and Price to Purchase
Decision

1) Mahasiswa
2) Dosen Pebimbing
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PENGARUH CITRA MEREK, ELECTRONIC WORD OF MOUTH DAN
HARGA TERHADAP KEPUTUSAN PEMBELIAN PRODUK KOSMETIK
EMINA
(STUDI PADA MAHASISWA PROGRAM STUDI MANAJEMEN
UNIVERSITAS PELITA BANGSA ANGKATAN 2020)

Hilda Faradillah V
Dr. Asral, SE,. MM 2

ABSTRAK

Industri kecantikan berkembang pesat dengan kosmetik menjadi kebutuhan
penting bagi wanita. Permintaan pasar yang meningkat membuat produsen
kosmetik bersaing ketat, hal demikian menghadirkan tantangan bagi perusahaan
dalam mempertahankan pangsa pasar. Penelitian ini untuk mengetahui pengaruh
Citra Merek, e-WOM , dan Harga terhadap Keputusan Pembelian produk kosmetik
Emina. Penelitian ini menggunakan 100 responden mahasiswa program studi
manajemen Universitas Pelita Bangsa angkatan 2020 yang pernah menggunakan
produk Emina. Metode penelitian melibatkan kuesioner dan analisis kuantitatif
menggunakan uji validitas, reliabilitas, asumsi klasik, regresi linier berganda, dan
uji hipotesis. Hasil uji t menunjukkan bahwa Citra Merek Memiliki pengaruh positif
dan signifikan terhadap keputusan pembelian (t hitung 2,529, signifikansi 0,013),
e-WOM Tidak memiliki pengaruh signifikan terhadap keputusan pembelian (t
hitung 1,811, signifikansi 0,073), Harga Memiliki pengaruh positif dan signifikan
terhadap keputusan pembelian (t hitung 3,856, signifikansi 0,000). Berdasrkan hasil
uji f menunjukan nilai f hitung lebih besar dari f table (43,209 >2,70) dengan nilai
signifikansi 0,000. Maka disimpulkan bahwa Citra Merek, e-WOM, dan Harga
secara simultan berpengaruh positif dan signifikan terhadap Keputusan Pembelian.

Kata kunci: Citra Merek, Electronic Word of Mouth dan Harga, Keputusan
Pembelian
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