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THE INFLUENCE OF CELEBRITY ENDOSERS, ELECTRONIC WORD OF 

MOUTH AND PRICE ON PURCHASING DECISIONS FOR GAMIS 

PRODUCTS ONLINE AT BOUTIQUE HASNALIYA HIJAB IN CIKARANG 

 

Silvia Hidayatusoliha)¹ 

Etty Zuliawati Zed, S.E, M.M)² 

 

Abstract 

 

This study aims to determine the effect of celebrity endorsers, electronic word of 

mouth, and price on purchasing decisions for gamis products online at Boutique 

Hasnaliya Hijab in Cikarang. This study uses a quantitative approach with data 

collection using a questionnaire with a sample of 100 respondents. Based on data 

processing carried out with the smart PLS4 program, the coefficient of 

determination (adjusted r square) is 0.620, which means that the celebrity endorser 

variable, electronic word of mouth and price have an influence on purchasing 

decisions by 63.2% and the rest is influenced by other variables that are not 

included in the study. Based on the t test, all variables have a significant value of 

less than 0.05, which means that all variables simultaneously have a significant 

influence on purchasing decisions.  

Keywords: Celebrity Endorser, Electronic Word of Mouth, Price, Purchase 

Decision 
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PENGARUH CELEBRITY ENDOSER, ELECTRONIC WORD OF 

MOUTH DAN HARGA TERHADAP KEPUTUSAN PEMBELIAN 

PRODUK GAMIS SECARA ONLINE BOUTIQUE HASNALIYA HIJAB 

 DI CIKARANG 

(Silvia Hidayatusoliha)¹ 

(Etty Zuliawati Zed, S.E, M.M)² 

ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh celebrity endorser, 

electronic word of mouth, dan harga terhadap keputusan pembelian produk gamis 

secara online Boutique Hasnaliya Hijab di Cikarang. Penelitian ini menggunakan 

pendekatan kuantitatif dengan pengumpulan data menggunkan kuisioner dengan 

sampel sebanyak 100 oang responden. Berdasarkan pengolahan data yang 

dilakukan dengan program smart PLS4, diperoleh nilai koefisien determinasi 

(adjusted r square) sebesar 0,620 yang artinya variabel celebrity endorser, electronic 

word of mouth dan harga memiliki pengaruh terhadap keputusan pembelian sebesar 

63,2% dan sisanya dipengaruhi oleh variabel lain yang tidak dimasukkan kedalam 

penelitian. Berdasarkan uji t, semua variabel memikili nilai signifikan kurang dari 

0,05 yang artinya semua variabel secara bersamaan memiliki pengaruh yang 

signifikan terhadap keputusan pembelian. 

Kata kunci: Celebrity Endorser, Electronic Word of Mouth, Harga, Keputusan 

Pembelian 

 

 

 

 

 

 

 


