DAFTAR PUSTAKA

Akhyar, R. A, & Sisilia, K. (2023). Pengaruh Persepsi Manfaat Dan Persepsi Kemudahan
Terhadap Keputusan Penggunaan Pembayaran Digital Quick Response Code
Indonesian Standard (QRIS). Management Studies and Entrepreneurship Journal,
4(4), 3944-3953. https://journal.yrpipku.com/index.php/msej/article/view/1653

Bassiouni, D. H., Hackley, C., & Meshreki, H. (2019). The integration of video
games in family-life dynamics: An adapted technology acceptance model of
family intention to consume video games. Information Technology and
People, 32(6), 1376-1396. https://doi.org/10.1108/ITP-11-2017-0375

Basuki, R., Tarigan, Z. J. H., Siagian, H., Limanta, L. S., Setiawan, D., & Mochtar,
J. (2022). The effects of perceived ease of use, usefulness, enjoyment and
intention to use online platforms on behavioral intention in online movie
watching during the pandemic era. International Journal of Data and Network
Science, 6(1), 253-262. https://doi.org/10.5267/J.1JDNS.2021.9.003

Cahyani, Y., Santoso, L., & Genarsih, T. (2021). Financial Technology Literacy (Fintech)
in Ponorogo: Perception and Attitude. February. https://doi.org/10.4108/eai.27-10-
2020.2304182

Dafiq, B. I., Hidayati, A. N., & Habib, M. A. F. (2022). Pengaruh literasi keuangan,
literasi digital, digital marketing, brand image dan word of mouth terhadap
minat generasi z pada bank syariah. Fair Value: Jurnal limiah Akuntansi Dan
Keuangan, 4(11), 4971-4982. https://doi.org/10.32670/fairvalue.v4i11.1856

Fadila, D. (2023). Pengaruh Persepsi Nilai Pelanggan terhadap Adopsi menggunakan
Bank Syariah Pendahuluan Keuangan syariah menjadi industri yang. Jurnal limu
Manajemen, 12(2), 135-146. https://doi.org/10.32502/jimn.v12i2.5915

Fadlan, A., & Yudhi Dewantara, R. (2018). Pengaruh Persepsi Kemudahan Dan
Persepsi Kegunaan Terhadap Penggunaan Mobile Banking (Studi Pada
Mahasiswa Pengguna Mobile Banking Universitas Brawijaya). Jurnal
Administrasi Bisnis, 62(1), 82-89.

Ghozali, 1. (2018). Aplikasi Analisis Multivariete SPSS 25 (9th ed.). Badan Penerbit
Universitas Diponegoro.

Ghoazali, 1. (2021). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 26
Edisi 10 (10th ed.). Badan Penerbit Universitas Diponegoro.

Gilster, P. (1997). Digital_Literacy gilster. TA - TT -, 276. https://doi.org/LK -
https://worldcat.org/title/35758248

Golden, W., & Cordie, L. (2022). Digital Financial Literacy. Adult Literacy
Education: The International Journal of Literacy, Language, and Numeracy,
4(3), 20-26. https://doi.org/10.35847/wgolden.lcordie.4.3.20

Histori S, O. (2022). Financial Literacy, Social Influence And The Use Of Digital
Payments: A Literature Review. Proceeding of The International Conference

74



75

on Economics and Business, 1(2), 206—-220.

Hubert, M., Blut, M., Brock, C., Zhang, R. W., Koch, V., & Riedl, R. (2019). The
influence of acceptance and adoption drivers on smart home usage. European
Journal of Marketing, 53(6), 1073-1098. https://doi.org/10.1108/EJM-12-
2016-0794

Irawan, N. N., & Matoati, R. (2021). The Influence Of Financial Literacy And
Behavior In Using Fintech Payments On The Financial Management Of
Jabodetabek Students. The Management Journal of BINANIAGA, 06(02),
117-133. https://doi.org/10.33062/mjb.v6i2.459

Istigomah, A. (2023). Pengaruh Literasi Keuangan, Literasi Digital, dan Persepsi
KemudahanTerhadap Penggunaan BSI Mobile pada PT Bank Syariah
Indonesiadi Palembang (Studi Kasus Pada Bank BSI KCP Palembang Simpang
Patal) [UIN Raden fatah Palembang]. https://repository.radenfatah.ac.id/32210/

Izzuddin, M. G., & llahiyyah, 1. (2022). Pengaruh User Interface, Brand Image, dan
Digital Literacy terhadap Minat Penggunaan Bank Digital. Jurnal
Maksipreneur: Manajemen, Koperasi, Dan Entrepreneurship, 12(1), 144—
163. https://doi.org/10.30588/jmp.v12i1.994

Javaid, M., Haleem, A., Singh, R. P., Suman, R., & Gonzalez, E. S. (2022).
Understanding the adoption of Industry 4.0 technologies in improving
environmental sustainability. Sustainable Operations and Computers, 3, 203—
217. https://doi.org/10.1016/j.susoc.2022.01.008

Joan, L., & Sitinjak, T. (2019). Pengaruh Persepsi Kebermanfaatan dan Persepsi
Kemudahan Penggunaan Terhadap Minat Penggunaan Layanan Pembayaran
Digital Go-Pay. Jurnal Manajemen, 8(021), 27-39.

Jogiyanto, H. M. (2007). Sistem informasi keperilakuan. Yogyakarta: Andi Offset,
235.

Kakinuma, Y. (2023). Fintech as a Gateway to Enhance Financial Literacy. SSRN
Electronic Journal. https://doi.org/10.2139/ssrn.4367898

Kominfo. (2021). Seri Modul Literasi Digital Kominfo-Japelidi-Siberkreasi.
Kominfo, 20.

KOMINFO - Deloitte. (2021). Roadmap Literasi Digital 2021-2024. KOMINFO -
Deloitte, 120.

Kotler, P., & Keller, K. L. (2016). Marketing management. In TA - TT - (15th
editi). Pearson Education Ltd. Harlow, Essex. https://doi.org/LK -
https://worldcat.org/title/917214539

Kumar, A., Dhingra, S., Batra, V., & Purohit, H. (2020). A Framework of Mobile
Banking Adoption in India. Journal of Open Innovation : Technology, Market,
and Complexity, 6(40). https://doi.org/10.3390/joitmc6020040

Machkour, B., & Abriane, A. (2020). Industry 4.0 and its implications for the



76

financial sector. Procedia Computer Science, 177, 496-502.
https://doi.org/10.1016/j.procs.2020.10.068

Marhamah, S. (2023). Pengaruh Literasi Keuangan, Inklusi Keuangan dan
Kemudahan Penggunaan Terhadap Keputusan Penggunaan QRIS pada
Merchant ( Studi Pada Wirausaha Muslim di Kota Surakarta ).

Morgan, P. J., & Trinh, L. Q. (2020). Fintech and financial literacy in Viet Nam
Asian Development Bank Institute. ADBI Working Paper Series, 1154,
http://hdl.handle.net/10419/238511

Mulyono. (2023). The Impact of Digital Literacyon Fintech Service Usage Through
Financial Literacy. E3S Web of Conferences, 426, 02003.
https://doi.org/10.1051/e3sconf/202342602003

Munari, S. A. L. H., & Susanti. (2021). The Effect of Ease of Transaction, Digital Literacy,
and Financial Literacy on The Use of E-Banking. Economic Education Analysis
Journal, 10(2), 298—-309. https://doi.org/10.15294/eeaj.v10i2.39335

Nangin, M. A., Barus, I. R. G., & Wahyoedi, S. (2020). The Effects of Perceived
Ease of Use, Security , and Promotion on Trust and Its Implications on Fintech
Adoption. Journal of Consumer Sciences, 05(02), 124-138.

Nasir, F. (2021). Pengaruh Persepsi Kemudahan Penggunaan, Efektivitas dan
Risiko Terhadap Minat Bertransaksi Menggunakan Aplikasi Ovo Studi Pada
Mahasiswa S1 Universitas Sarjanawiyata Tamansiswa. Jurnal Investasi, 7(1),
36-43.

Ng, D., Kauffman, R. J., Griffin, P., & Hedman, J. (2021). Can we classify cashless
payment solution implementations at the country level ? Electronic Commerce
Research and Applications, 46(March), 101018.
https://doi.org/10.1016/j.elerap.2020.101018

Nurdien, F. G., & Galuh, A. K. (2023). Pengaruh Literasi Keuangan dan Literasi
Digital Terhadap Preferensi Menggunakan QRIS BSI Mobile (Studi Kasus
Gen z di Kota Malang). Islamic Economics and Finance in Focus, 2(4), 588—
601. https://doi.org/http://dx.doi.org/10.21776/ieff. 2023.02.04.02.

Otoritas Jasa Keuangan. (2017). Strategi Nasional Literasi Keuangan Indonesia
(Revisit 2017). In Otoritas Jasa Keuangan.

Otoritas Jasa Keuangan. (2020). Digital Finance Innovation Road Map and Action
Plan 2020-2024. 9.

Otoritas Jasa Keuangan. (2021). Strategi Nasional Literasi Keuangan Indonesia
(SNLKI) 2021 - 2025. Ojk.Go.Id, 1-130. https://www.ojk.go.id/id/berita-dan-
kegiatan/publikasi/Pages/Strategi-Nasional-L.iterasi-Keuangan-Indonesia-
2021-2025.aspx

Palupi, A. A., Hartati, T., & Sofa, N. (2022). Pengaruh Literasi Keuangan Dan Kemudahan
Penggunaan Sistem Qris Terhadap Keputusan Bertransaksi Menggunakan Qris Pada



77

UMKM. Seminar Nasional Riset Terapan, Vol 10,1, 67-75.

Pangrazio, L., Godhe, A. L., & Ledesma, A. G. L. (2020). What is digital literacy?
A comparative review of publications across three language contexts. E-
Learning and Digital Media, 17(6), 442-459.
https://doi.org/10.1177/2042753020946291

Pradini, K. T., & Susanti, S. (2021). Pengaruh Literasi Keuangan, Literasi Digital,
dan Kemudahan Penggunaan Terhadap Penggunaan Mobile Banking BCA,
BNI, BRI. E-Jurnal Ekonomi Dan Bisnis Universitas Udayana, 10(10), 859.
https://doi.org/10.24843/EEB.2021.v10.i10.p04

Rahman, M., Ismail, I., & Babhri, S. (2021). Analysing consumer adoption of
cashless payment in Malaysia. Digital Business, 1(2).
https://doi.org/10.1016/j.digbus.2021.100004

Rahmawati, A., & Murtanto. (2023). Pengaruh Persepsi Manfaat dan Persepsi
Kemudahan Penggunaan Uang Elektronik (QRIS) pada Mahasiswa
Akuntansi. Jurnal Ekonomi Trisakti, 3(1), 1247-1256.
https://doi.org/10.25105/jet.v3i1.16032

Sahir, S. H. (2021). Metodologi Penelitian (T. Koryati (ed.)). Penerbit KBM
Indonesia.

Samara, A., & Susanti, M. (2023). Pengaruh Kemudahan Penggunaan , Pengalaman
Pengguna Dan Kepuasan Pelanggan Terhadap Loyalitas Pelanggan Pada
Penggunaan Aplikasi Dompet Digital ( E-Wallet ) di Kalangan Mahasiswa
Universitas Buddhi Dharma. JURA : JURNAL RISET AKUNTANSI, 1(2),
249-260. https://doi.org/10.54066/jura-ith.v1i2.700

Seputri, W., & Yafiz, M. (2022). QRIS sebagai Alat Transaksi Digital Generasi Z:
Analisis Faktor. Adzkiya : Jurnal Hukum Dan Ekonomi Syariah, 10(2), 139.
https://doi.org/10.32332/adzkiya.v10i02.5259

Singh, S., Sahni, M. M., & Kovid, R. K. (2020). What drives FinTech adoption? A
multi-method evaluation using an adapted technology acceptance model.
Management Decision, 58(8), 1675-1697. https://doi.org/10.1108/MD-09-
2019-1318

Sriekaningsih, A. (2020). QRIS dan Era Baru Transaksi Pembayaran 4.0 (D. H
(ed.); 1st ed.). Penerbit Andi.

Srirahayu, D. P., Nurpratama, M. R., Handriana, T., & Hartini, S. (2022). Effect of
gender, social influence, and emotional factors in usage of e-Books by
Generation Z in Indonesia. Digital Library Perspectives, 38(3), 263-282.
https://doi.org/10.1108/DLP-12-2020-0129

Sufri, R., Away, Y., & Munadi, R. (2019). Analisis Kinerja Penggunaan Radio
Frequency ldentification (Rfid) Dan Quick Response Code (Qr Code) Pada
Pencarian Data Medis. Jurnal Nasional Komputasi Dan Teknologi Informasi
(INKTI), 2(1), 73. https://doi.org/10.32672/jnkti.v2i1.1419



78

Sugiyono. (2022). Metode Penelitian Kuantitatif, Kualitiatif dan R&D (2nd ed.).
Alfabeta.

Susanti, M., & Reza, H. K. (2020). Added Value and Ease of Using Quick
Responses Qris Indonesian Standard (QRIS). International Journal of Sciense,
Technology & Management, 3(3), 715-723.
https://doi.org/https://doi.org/10.46729/ijstm.v3i3.518

Ullah, S., Kiani, U. S., Raza, B., & Mustafa, A. (2022). Consumers ’ Intention to
Adopt m-payment / m-banking : The Role of Their Financial Skills and Digital
Literacy. Journal Frontiers in Psychology, 13, 1-12.
https://doi.org/10.3389/fpsyqg.2022.873708

UNESCO. (2018). A Global Framework of Reference on Digital Literacy Skills for
Indicator 4.4.2. Information Paper N°51, 51, 146.
http://uis.unesco.org/sites/default/files/documents/ip51-global-framework-
reference-digital-literacy-skills-2018-en.pdf. Consultado em 05fev2023, 17:45

Xiao, G., Yong, S. C. S. C., Osman, M., & Ng, D. C. W. (2023). A Comparative
Study on the Adoption of Cashless Payment: Malaysia and China.
International Journal of Academic Research in Business & Social Sciences,
13(11), 2222-6990. https://doi.org/10.6007/IJARBSS/v13-i11/19282

Yoshino, N., Morgan, P. J., & Long, T. Q. (2020). Financial literacy and fintech
adoption in Japan Asian Development Bank Institute (Issue 1095).
https://www.adb.org/publications/financial-literacy-fintech-adoption-japan

Zuniarti, I., Yuniasih, 1., Martana, I. K., Setyaningsih, E. D., Susilowati, I. H., Pramularso,
E. Y., & Astuti, D. (2021). The effect of the presence of e-commerce on consumer
purchasing decisions. International Journal of Data and Network Science, 5(3), 479—
484. https://doi.org/10.5267/}.ijdns.2021.3.005



