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Analysis Of The Influence Of Customer Experience On  

Repurchase Intention 

(Case Study of Gacoan Noodle Consumers in Cikarang) 
 

Nofela Nidia Rahmadani 
11)

 

Syahrul Alim 
22) 

Abstract 

In Indonesia, culinary businesses are very easy to find. Indonesia offers many 

local dishes and a variety of unique menus. One of them is Mie Gacoan. This 

culinary business has interesting and quite promising opportunities, this can be 

an indication that competition between businesses operating in the culinary sector 

is very tight, this is due to the significant increase in business growth in the 

culinary sector. Factors that can influence Customer Satisfaction can create 

Experiential Marketing with act, sense, relate, think and feel as factors that can 

influence it. However, there is a negative side to the experience that Mie Gacoan 

Cikarang Branch provides to consumers, namely the service is somewhat slow 

due to long queues and some consumers always make repeat purchases. This 

research will examine the influence of customer experience dimensions on 

consumers' repurchase intention. There were 100 respondents in this research, 

namely consumers of Mie Gacoan Cikarang. This research is quantitative and 

uses SPSS analysis tools. From the data processing that has been carried out, it is 

known that act experience, sense experience, relate experience, think experience 

and feel experience partially have a positive and significant effect on interest in 

repurchasing Mie Gacoan Cikarang. 

 

Keywords: Customer Experience, Repurchase Intention 
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ANALISIS PENGARUH CUSTOMER EXPERIENCE TERHADAP  

MINAT BELI ULANG 
(Studi Kasus pada Konsumen Mie Gacoan di Cikarang)  

 

Nofela Nidia Rahmadani 
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Syahrul Alim 
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ABSTRAK 

 Di Indonesia, bisnis kuliner sangat mudah ditemukan. Indonesia 

menawarkan banyak hidangan lokal dan beragam menu unik. Salah satunya 

adalah Mie Gacoan. Bisnis kuliner ini memiliki peluang yang menarik dan cukup 

menjanjikan, hal ini dapat menjadi indikasi bahwa persaingan antara bisnis yang 

bergerak dibidang kuliner sangatlah ketat, hal ini dari pertumbuhan bisnis 

dibidang kuliner mengalami kenaikan yang signifikan. Faktor - faktor yang dapat 

mempengaruhi Customer Satisfaction yang dapat menciptakan Experiental 

Marketing dengan act, sense, relate, think, dan feel sebagai faktor yang dapat 

mempengaruhinya. Namun terdapat sisi negatif pengalaman yang diberikan Mie 

Gacoan Cabang Cikarang kepada konsumen yaitu pelayanan yang agak lambat 

karena antrian yang panjang dan beberapa konsumen selalu melakukan pembelian 

berulang. Penelitian ini akan menguji pengaruh dimensi pengalaman pelanggan 

terhadap minat beli ulang konsumen. Responden dalam penelitian ini berjumlah 

100 orang yaitu konsumen Mie Gacoan Cikarang. Penelitian ini bersifat 

kuantitatif dan menggunakan alat analisis SPSS. Dari pengolahan data yang telah 

dilakukan diketahui bahwa act experience, sense experience, relate experience, 

think experience, dan feel experience secara parsial berpengaruh positif dan 

signifikan terhadap minat pembelian ulang Mie Gacoan Cikarang. 

 

Kata kunci: Customer Experience, Minat Beli Ulang 
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