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The Effect Of Co-Creation And Excellent Service On Quality Experience With 

Currency As Moderation 

(Study On Juragan 99 Trans Bus Transport Passengers In Bekasi Regency) 
 

Syarifah Munawaroh(1) 

Surya Bintarti(2) 

 

Abstract 
 

Transportation can never be separated from one's daily life, such as going to school, 

office, market or other distant places. Transportation is divided into three namely, 

land, sea and air transportation. In Indonesia, land transportation is more widely 

used than air and sea transportation. Land transportation such as buses, private 

cars and trains. Bus is a means of land transportation that is ranked third most 

often used. This study aims to test product variations (co-creation) and service 

quality (service excellent) against the quality of experience (quality experience) 

with price (currency) as moderation. The number of respondents in this study was 

108 respondents who had used Juragan 99 Trans Bus transportation services in the 

Bekasi Regency area. This population collection is non-probality sampling and the 

respondent retrieval technique is purposive sampling. This research was processed 

using regression techniques, where the processing used SmartPLS 3 software. This 

research proves that 1) Co-creation offered by Bus Juragan 99 Trans can encourage 

high quality experience. 2) The excellent service offered by the Juragan 99 Trans 

Bus can encourage a high quality experience. 3) Co-creation moderated by 

currency has an effect on the high quality experience. 4) Excellent service 

moderated by currency can encourage high quality experience. 

Keywords : Co-Creation, Service Excellent, Quality Experience, Currency 
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ABSTRAK 

 

 Transportasi tidak pernah lepas dari kehidupan sehari-hari seseorang, 

seperti pergi ke sekolah, kantor, pasar atau tempat lain yang jauh. Transportasi 

dibagi menjadi tiga yaitu, transportasi darat, laut dan udara. Di Indonesia, 

transportasi darat lebih banyak digunakan dibandingkan transportasi udara dan laut. 

Transportasi darat seperti bus, mobil pribadi dan kereta api. Bus merupakan sarana 

transportasi darat yang menduduki peringkat ketiga yang paling sering digunakan. 

Penelitian ini bertujuan untuk menguji terkait variasi produk (co-creation) dan 

kualitas pelayanan (service excellent) terhadap kualitas pengalaman (quality 

experience) dengan harga (currency) sebagai moderasi. Jumlah responden pada 

penelitian ini adalah 108 responden yang pernah menggunakan jasa transportasi 

Bus Juragan 99 Trans di wilayah Kabupaten Bekasi. Pengambilan populasi ini 

bersifat non probality sampling dan teknik pengambilan respondennya bersifat 

purposive sampling. Penelitian ini diolah dengan menggunakan teknik regresi, 

dimana dalam pengolahannya menggunakan software SmartPLS 3. Penelitian ini 

membuktikan 1) Co-creation yang ditawarkan oleh Bus Juragan 99 Trans dapat 

mendorong terhadap tingginya quality experience. 2) Service excellent yang 

ditawarkan oleh Bus Juragan 99 Trans dapat mendorong terhadap tingginya quality 

experience. 3) Co-creation yang dimoderasi oleh currency berpengaruh terhadap 

tingginya quality experience. 4) Service excellent yang dimoderasi oleh currency 

dapat mendorong terhadap tingginya quality experience. 

Kata Kunci : Co-Creation, Service Excellent, Quality Experience, Currency


