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The Influence Of Personal Branding, Brand Image And Price Perception On
The Decision To Purchase Skincare Scarlett Whitening Body Lotion In South
Cikarang District, Bekasi Regency

lan Sumarna
Etty Zuliawati Zed, S.E., M.M

ABSTRACT

This research aims to find out, test, analyze and explain the influence of personal
branding, brand image, and price perception on purchasing decisions for
skincare body lotion products from the Scarlett Whitening brand in South
Cikarang sub-district, Bekasi regency partially and simultaneously. This research
is quantitative, with data collected from 100 people in the South Cikarang
community who use Scarlett whitening body lotion research using a survey non
probabilty sampling method which is sent to the sample population to collect
specific data information from respondents via google form. Analysis method This
research uses validity tests, reliability tests, classical assumptions, multiple linear
regression, and hypothesis Ul. The data that has been collected is processed using
the SPSS version 25 program. Based on the research results, it shows that
Personal Branding, Brand Image, Price Perception simultaneously have a
significant influence on consumer purchasing decisions. The results of multiple
linear analysis show that the coefficient of determination (R2) is 0.662 or 66.2%.
Purchasing decisions are simultaneously influenced by Personal Branding, Brand
Image and Price Perception. while the remaining 33.8% is influenced by other
variables not studied. The results of the t-test (partial) show the value of the
Personal Branding variable (X1), t-count (2.270) > t-table (1.98498). This means
that Personal Branding partially has a significant effect on purchasing decisions
for Scarlett Body lotion. Brand Image (X2) t-count value (2.704) > t-table
(1.98498) This means that Brand Image partially has a significant effect on the
Purchase Decision for Scarlett body lotion. Job Perception Variable (X3), t-count
(4.690) < t-table (1.98498). This means that Job Perception partially has a
significant influence on the Purchase Decision for Scarlett Bodylotion. Based on
the results of the F test (simultaneous), the results obtained are f count (65.689) >
f table (2.70), meaning that there is a simultaneous (simultaneous) influence on
the variables Personal Branding (X1), Brand Image (X2), and Price Perception
(X3) on Purchase Decisions (Y).

Keywords: Personal Branding, Brand Image, Price Perception and Purchasing
Decisions scarlett body lotion.
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PENGARUH PERSONAL BRANDING, CITRA MEREK DAN PERSEPSI
HARGA TERHADAP KEPUTUSAN PEMBELIAN SKINCARE SCARLETT
WHITENING BODY LOTION DI KECAMATAN CIKARANG SELATAN
KAB. BEKASI

lan Sumarna
Etty Zuliawati Zed,SE., M.M

ABSTRAK

Penelitian ini bertujuan untuk mengetahui, menguji, menganalisis dan
menjelaskan apakah pengaruh personal branding, citra merek, dan persepsi harga
terhadap keputusan pembelian produk skincare body lotion dari brand scarlett
whitening di kecamatan cikarang selatan kab. Bekasi secara parsial dan simultan.
Penelitian ini bersifat penelitian kuantitatif , dengan data yang dikumpulkan dari
100 orang masyarakat cikarang selatan pengguna scarelett whitening body lotion
menggunakan metode survei non probability sampling yang dikirim ke populasi
sampel untuk mengumpulkan informasi data spesifik dari responden melalui
google form. Metode analisis Penelitian ini menggunakan uji validitas, uji
reliabilitas, asumsi klasik, regresi linier berganda, dan uji hipotesis. Data yang
telah dikumpulkan diolah menggunakan program SPSS versi 25. Berdasarkan
Hasil penelitian menunjukkan bahwa Personal branding, Citra Merek, dan
Persepsi Harga secara simultan memiliki pengaruh yang signifikan terhadap
Keputusan pembelian konsumen. Hasil analisis linear berganda menunjukan
bahwa koefisien determinasi (R2) sebesar 0,662 atau sebesar 66,2%, Keputusan
Pembelian secara simultan dipengaruhi oleh Personal Branding, Citra Merek, dan
Persepsi Harga. sedangkan sisanya 33,8% dipengaruhi oleh variabel lain yang
tidak diteliti. Hasil uji-t (parsial) menunjukkan nilai variabel Personal Branding
(X1), t-hitung (2,270) > t-tabel (1,98498). Artinya Personal Branding secara
parsial berpengaruh signifikan terhadap Keputusan Pembelian Body lotion
scarlett. Citra Merek (X2) nilai t-hitung (2,704) > t-tabel (1,98498) Artinya Citra
Merek secara parsial berpengaruh signifikan terhadap Keputusan Pembelian
bodylotion scarlett. Variabel Persepsi Kerja(X3), t-hitung (4,690) < t-tabel
(1,98498). Artinya Persepsi Kerja secara parsial berpengaruh signifikan terhadap
Keputusan Pembelian Body lotion Scarlett. Berdasarkan hasil uji F (simultan)
diperoleh hasil f hitung (65,689) > f tabel (2,70) artinya ada pengaruh secara
bersama-sama (simultan) variabel Personal Branding (X1), Citra Merek (X2), dan
Persepsi Harga (X3) terhadap Keputusan Pembelian (Y).

Kata kunci : Personal Branding, Citra Merek, Persepsi Harga Dan Keputusan
Pembelian scarlett body lotion
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