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The Influence Of Employee Engagement And Job Crafting On Employee 

Performance Which Is Mediated By Job Satisfaction (Case Study Of Citramedia 

Employees) 

 

Ridwan Bin Misar1) 

Muhamad Ekhsan, S.Kom., M.M2) 

 

Abstract 

 

Employee Performance is one of the key factors in the success of a company. In the 

context of Citra Media, this study aims to investigate the effect of Employee 

Engagaement and Job Crafting on Employee Performance with the research object 

of Citra Media, which is one of the office stationery and school equipment stores in 

the Bekasi Regency area. The research was conducted using quantitative methods. 

The population used was all employees of Citra Media with a sample size of 80 

respondents, the sampling technique used was a probability sampling technique 

with a saturated sample method.  Data collection is done through google forms in 

filling out online surveys. Data analysis in this study used the help of the SmartPLS 

version 3.0 software programme. The results stated that Employee Engagaement 

has a significant effect on Employee Performance. Employee Engagaement has a 

significant effect on Job Satisfaction. Job Crafting has a significant effect on 

Employee Performance. Job Crafting has a significant effect on Job Satisfaction. 

Job Satisfaction does not have a significant effect on Employee Performance. Job 

Satisfaction does not mediate the effect of Employee Engagaement on Employee 

Performance. Job Satisfaction does not mediate the effect of Job Crafting on 

Employee Performance.  

 

Keyword : Employee Engagaement, Job Crafting, Job Satisfaction Dan Employee 

Performance 
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     Pengaruh Employee Engagement Dan Job Crafting Yang Dimediasi Oleh 

Job Satisfaction Terhadap Employee Performance (Studi Kasus Karyawan 

Citramedia) 

 

Ridwan Bin Misar1) 

Muhamad Ekhsan, S.Kom., M.M2) 

 

ABSTRAK 

 

Kinerja karyawan merupakan salah satu faktor kunci dalam kesuksesan 

suatu perusahaan. Dalam konteks Citra Media, penelitian ini bertujuan untuk 

menginvestigasi pengaruh Employee Engagement dan Job Crafting terhadap 

kinerja karyawan dengan objek penelitian Citra Media, yaitu salah satu Toko alat 

tulis kantor dan peralatan sekolah yang ada di wilayah Kabupaten Bekasi. 

\Penelitian dilakukan menggunakan metode kuantitatif. Populasi yang digunakan 

adalah seluruh karyawan Citra Media dengan jumlah sampel sebanyak 80 

responden, Teknik pengambilan sampel yang digunakan adalah Teknik profability 

sampling dengan metode sampel jenuh.  Pengumpulan data dilakukan melalui 

google form dalam mengisi survey online. Analisis data dalam penelitian ini 

menggunakan bantuan program software SmartPLS versi 3.0. Hasil penelitian 

menyatakan bahwa Employee Engagement berpengaruh signifikan terhadap 

Employee Performance. Employee Engagement berpengaruh signifikan terhadap 

Job Satisfaction. Job Crafting berpengaruh signifikan terhadap Employee 

Performance. Job Crafting berpengaruh signifikan terhadap Job Satisfaction. Job 

Satisfaction tidak berpengaruh signifikan terhadap Employee Performance. Job 

Satisfaction tidak memediasi pengaruh Employee Engagement terhadap Employee 

Performance. Job Satisfaction tidak memediasi pengaruh Job Crafting terhadap 

Employee Performance.  

Kata kunci : Employee Engagaement, Job Crafting, Job Satisfaction Dan Employee 

Performance  


