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The Influence Of Hedonism Lifestyle, Discounted Prices And Website Quality
On The Impulsive Buying Behavior Of Generation Z On The Shopee
Marketplace
(Case Study of Generation Z Shopee Users in West Cikarang)

Mohamad Rifai"
Yunita Ramadhani ?

Abstract

Technological developments make life faster and more practical. Generation Z, as
the first social generation, grew up with access to the internet and digital
technology from a young age. The emergence of e-commerce has changed the
function and activities of buying and selling. Shopping activities have now become
a lifestyle that can give rise to impulsive consumer behavior driven by individual
lifestyles, discount prices and the quality of e-commerce websites. This research
aims to examine the influence of a hedonistic lifestyle, discount prices and website
quality on generation Z's impulsive buying behavior on Shopee. This research uses
a quantitative approach with primary data. The research sample was taken using
the accidental sampling method, with a questionnaire distributed to Generation Z
in West Cikarang via Google Form as many as 96 respondents which were
processed using SPSS version 25. The research results show that a hedonistic
lifestyle has a significant influence on impulsive buying behavior with a calculated
tvalue of 4.035 > t table 1,662 and a significance value of 0.000 < 0.05. Meanwhile,
discount prices do not have a significant influence on impulsive buying behavior
with a calculated t value of -0.564 < t table 1.662 and a significance value of 0.574
> 0.05. Website quality is also proven to have a significant influence with a
calculated t value of 3,454 > t table 1,662 and a significance of 0.001 < 0.05.
Simultaneously hedonistic lifestyle, discount prices and website quality have a
significant influence on impulsive buying behavior with a calculated F value of
28,781 > F table 2.70 and a significance value of 0.000 < 0.05.

Keywords: Impulsive Buying Behavior, Hedonism Lifestyle, Discount Prices,
Website Quality.
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ABSTRAK

Perkembangan teknologi membuat kehidupan menjadi lebih cepat dan praktis.
Generasi Z, sebagai generasi sosial pertama, tumbuh dengan akses internet dan
teknologi digital sejak usia muda. Munculnya e-comerce telah mengubah fungsi
dan aktivitas jual beli. Aktivitas berbelanja kini menjadi gaya hidup yang dapat
menimbulkan perilaku konsumen impulsif yang di dorong oleh gaya hidup
individu, harga diskon dan kualitas website dari e-comerce. Penelitian ini bertujuan
untuk menguji pengaruh gaya hidup hedonisme, harga diskon dan kulaitas website
terhadap perilaku pembeliam impulsif generasi Z di Shopee. Penelitian ini
menggunakan pendekatan kuantitatif dengan data primer. Sampel penelitian
diambil menggunakan metode accidental sampling, dengan kuesioner yang
dibagikan kepada generasi Z di Cikarang Barat melalui google form sebanyak 96
responden yang diolah menggunakan SPSS versi 25. Hasil penelitian menunjukan
bahwa gaya hidup hedonisme memiliki pengaruh secara signifikan terhadap
perilaku pembelian impulsif dengan nilai t hitung 4.035 > t tabel 1.662 dan nilai
signifikasi 0.000 < 0.05.Sementara harga diskon tidak memiliki pengaruh
signifikan terhadap perilaku pembelian impulsif dengan nilai t hitung -0.564 <t
tabel 1.662 dan nilai signifikasi 0.574 > 0.05. Kualitas website juga terbukti
memiliki pengaruh signifikan dengan nilai t hitung 3.454 > t tabel 1.662 dan
signifikasi 0.001 < 0.05. Secara simultan gaya hidup hedonisme, harga diskon dan
kualitas Website memiliki pengaruh signifikan terhadap perilaku pembelian
impulsif dengan nilai F hitung 28.781 > F tabel 2.70 dan nilai signifikasi 0.000 <
0.05.

Kata Kunci: Perilaku Pembelian Impulsif, Gaya Hidup Hedonisme, Harga Diskon,
Kualitas Website.
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