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The Influence Of Website Quality, The Use Of Paylater And Scarcity Message 

On Impulsive Buying Of Shopee E-Commerce Users 

(Study On Undergraduate Students Of Pelita Bangsa University Management 

Study Program) 

 

Indah Nurhayati1) 

Yunita Ramadhani2) 
 

ABSTRACT 
 

This study aims to examine the effect of website quality, the use of paylater and 

scarcity messages on impulsive buying of shopee e-commerce users. The population 

in this study were Pelita Bangsa University management study program students 

class of 2020 odd semester - class of 2023 even semester. The sampling technique 

in this study is to use non-probability sampling techniques by limiting the sample 

size to 100 respondents. This study uses quantitative methods using validity tests, 

reliability tests, normality tests, multicollinearity tests, heteroscedasticity tests, 

multiple regression tests and t tests which are tested using SPSS version 26 

software. Based on the test results using the t test, it shows that the variable website 

quality and the use of paylater partially has a positive and significant effect on 

impulsive buying of shopee e-commerce users, while testing for the scarcity 

message variable has a negative effect on impulsive buying of shopee e-commerce 

users. The results of testing the coefficient of determination on the Adjusted R-

Square variable of website quality, paylater usage and scarcity message explain the 

influence of website quality, paylater usage and scarcity message on impulsive 

buying of shopee e-commerce users by 51.6%, while 48.4% is influenced by other 

factors outside this study. 

 

Keywords: Website Quality, Paylater Usage, Scarcity Message, Impulsive Buying 
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ABSTRAK 
 

Penelitian ini bertujuan untuk menguji pengaruh kualitas website, penggunaan 

paylater dan scarcity message terhadap impulsive buying pengguna e-commerce 

shopee. Populasi dalam penelitian ini adalah mahasiswa prodi manajemen 

Universitas Pelita Bangsa angkatan 2020 semester ganjil – angkatan 2023 semester 

genap. Teknik pengambilan sampel pada penelitian ini yaitu dengn menggunakan 

teknik non probability sampling dengan membatasi jumlah sampel sebanyak 100 

responden. Penelitian ini menggunakan metode kuantitatif dengan menggunakan 

uji validitas, uji reliabilitas, uji normalitas, uji multikolinearitas, uji 

heterokedastisitas, uji regresi berganda dan uji t yang di uji dengan menggunakan 

software SPSS versi 26. Berdasarkan hasil pengujian menggunakan uji t 

menunjukkan bahwa variabel kualitas website dan penggunaan paylater secara 

parsial berpengaruh positif dan signifikan terhadap impulsive buying pengguna e-

commerce shopee, sedangkan pengujian untuk variabel scarcity message hasilnya 

berpengaruh negatif terhadap impulsive buying pengguna e-commerce shopee. 

Hasil pengujian koefisien determinasi pada Adjusted R-Square variabel kualitas 

website, penggunaan paylater dan scarcity message menjelaskan besarnya 

pengaruh kualitas website, penggunaan paylater dan scarcity message terhadap 

impulsive buying pengguna e-commerce shopee sebesar 51,6%, sedangankan 

48,4% dipengaruhi oleh faktor lain di luar penelitian ini. 

 

Kata kunci: Kualitas Website, Penggunaan Paylater, Scarcity Message, Impulsive 

Buying 

  


