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THE INFLUENCE OF CONSUMER BEHAVIOR, LIFESTYLE 

AND SELF-CONTROL ON INTEREST IN PURCHASING 

THRIFTING FASHION IN KARANG ASIH VILLAGE, 

CIKARANG UTARA DISTRICT 

Aji Saiful Anwar 1) 

 

Kuwat Riyanto 2) 

Abstract  

 

Fashion Thrifting, the practice of buying used clothes which is becoming popular 

again, has become an interesting phenomenon and is also very popular in the 

global fashion industry, including in Bekasi Regency. This research aims to 

investigate the influence of consumer behavior, lifestyle, and self-control on 

purchasing interest in fashion Thrifting in the region. The research method used 

was quantitative with a sample size of 115 Fashion Thrifting Users in North 

Cikarang District, Bekasi Regency. The data collection technique used was a 

questionnaire. The sampling method used probability sampling with a simple 

random sampling technique. The analysis method used was validity test, reliability 

test, Rsquare t test. And also use the Partial Least Square (PLS) analysis tool. The 

research results show that consumer behavior has a significant positive influence 

on purchasing interest in fashion Thrifting. Apart from that, lifestyle also has a 

positive influence on interest in purchasing fashion Thrifting, although the 

influence is not as big as consumer behavior. Consumer self-control also influences 

interest in purchasing fashion Thrifting, although the influence is lower than 

consumer behavior and lifestyle. The implication of this research is the importance 

of understanding the factors and values of fashion Thrifting users in the Karang 

Asih village area, North Cikarang district. 

Keywords: fashion Thrifting, consumer behavior, lifestyle, self-control, purchase 

intention.  
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PENGARUH PERILAKU KONSUMEN, GAYA HIDUP DAN KONTROL 

DIRI PADA MINAT PEMBELIAN FASHION THRIFTING DI DESA 

KARANG ASIH KECAMATAN CIKARANG UTARA 

Aji Saiful Anwar 1) 

 

Kuwat Riyanto 2) 

ABSTRAK 
 

Fashion Thrifting, praktik membeli pakaian bekas yang kembali populer, telah 

menjadi fenomena menarik dan juga sangat hits dalam industri fashion global, 

termasuk di desa karang asih kecamatakan cikarang utara. Penelitian ini bertujuan 

untuk menginvestigasi pengaruh perilaku konsumen, gaya hidup, dan kontrol diri 

terhadap minat pembelian pada fashion Thrifting di wilayah tersebut. Metode 

penelitian yang digunakan adalah kuantitatif dengan jumlah sampel 115 Pengguna 

Fashion Thrifting di desa karang asih Kecamatan Cikarang Utara, Teknik 

pengumpulan data yang digunakan adalah kuesioner Metode pengambilan sampel 

menggunakan probability sampling dengan teknik simple random sampling Metode 

analisis yang digunakan yaitu uji validitas, uji reliabilitas, uji t Rsquare. Dan juga 

menggunakan alat analisis Partial Least Square (PLS). Hasil penelitian 

menunjukkan bahwa perilaku konsumen memiliki pengaruh positif yang signifikan 

terhadap minat pembelian pada fashion Thrifting. Selain itu, gaya hidup juga 

berpengaruh positif terhadap minat pembelian fashion Thrifting, meskipun 

pengaruhnya tidak sebesar perilaku konsumen. Kontrol diri konsumen juga 

mempengaruhi minat pembelian pada fashion Thrifting, walaupun pengaruhnya 

lebih rendah dibandingkan dengan perilaku konsumen dan gaya hidup, Implikasi 

penelitian ini adalah pentingnya memahami faktor dan juga nilai dari pengguna 

fashion Thrifting yang berada diwilayah desa karang asih kecamatan cikarang 

utara 

Kata Kunci: fashion Thrifting, perilaku konsumen, gaya hidup, kontrol diri, minat 

pembelian. 

  


