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The Effect Of Store Atmosphere And Price Discount On Positive
Emotion And Its Impact On Impluse Buying At The Adidas Cikarang
Sports Shoes Store

Gaga Septifan')
Anna Wulandari?)

Abstract

In its role as a benchmark for how the product becomes superior and competitive in
the market, of course it results from the Store atmosphere, Price Discount, Positive
Emotion and Impluse Buying of a product that is prepared. The purpose of this research
is to determine the effect of Store atmosphere and Price Discount on Impluse Buying
with Positive Emotion as a mediating variable. This research uses quantitative methods
with a sample size of 110 respondents. This research was processed using SmartPLS
data processing software and data collection was carried out via Google forms. Store
Atmosphere (X1) has a positive and significant effect on Positive Emotion (Z) with a t
value of 4.090. Price Doscount (X2) has a positive and significant effect on Positive
Emotion (Z) with a t value of 5.134. Positive Emotion (Z) has a positive and significant
effect on Impluse Buying (Y) with a t value of 3.798. Price Discount (X2) has a positive
and significant effect on Impluse Buying (Y) with a t value of 2.477. Store Atmosphere
(X1) has a positive and significant effect on Positive Emotion (Z) and Impluse Buying
(Y) with a t value of 2.733. Price Discount (X2) has a positive and significant effect on
Positive Emotion (Z) and Impluse Buying (Y) with a t value of 2.924. Meanwhile, Store
Atmosphere (X1) has no effect and is not significant on Impluse Buying (Y) with a value
of 0.009.

Keywords: Store atmosphere, Price Discount, Positive Emotion, Positive Emotion.
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PENGARUH STORE ATMOSPHERE DAN PRICE DISCOUNT TERHADAP
POSITIVE EMOTION DAN DAMPAKNYA PADA IMPLUSE BUYING DI
STORE SEPATU OLAHRAGA ADIDAS CIKARANG

Gaga Seftifan')

Anna Wulandari?)

ABSTRAK

Dalam perannya sebagai tolak ukur bagaimana produk tersebut menjadi hal yang
unggul dan kompetitif di pasaran, tentunya dihasilkan dari Store atmosphere, Price
Discount, Positive Emotion dan Impluse Buying suatu produk yang dipersiapkan.
Tujuan penelitian ini adalah untuk mengetahui pengaruh Store atmosphere dan Price
Discount terhadap Impluse Buying dengan Positive Emotion sebagai variabel mediasi.
Penelitian ini memakai metode kuantitatif dengan jumlah sampel dengan jumlah yaitu
sebanyak 110 responden. Penelitian ini diolah dengan menggunakan tware olah data
SmartPLS dan pengumpulan data dilakukan melalui formulir Google. Store
Atmosphere (X1) berpengaruh positif dan signifikan terhadap Positive Emotion (Z)
memiliki nilai t 4.090. Price Doscount (X2) berpengaruh positif dan signifikan terhadap
Positive Emotion (Z) memiliki nilai t 5,134. Positive Emotion (Z) berpengaruh positif
dan signifikan terhadap Impluse Buying (Y) memiliki nilai t 3,798. Price Discount (X2)
berpengaruh positif dan signifikan terhadap Impluse Buying (Y) memiliki nilai t 2,477.
Store Atmosphere (X1) berpengaruh positif dan signifikan terhadap Positive Emotion
(Z) dan Impluse Buying (Y) memiliki nilai t 2,733. Price Discount (X2) berpengaruh
positif dan signifikan terhadap Positive Emotion (Z) dan Impluse Buying (Y) memiliki
nilai t 2,924. Sedangkan Store Atmosphere (X1) tidak berpengaruh dan tidak signifikan
terhadap Impluse Buying (Y) memiliki nilai 0,009.

Kata Kunci: Store atmosphere, Price Discount, Positive Emotion, Positive Emotion.



