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The Influence Of Celebrity Endorser, Brand Image, and Product Quality 

On Purchase Intention For Avoskin Beauty Products 

(A Study On Pelita Bangsa University Students Class Of 2020) 

Elsa Dewi Sitorus1) 

Langgeng Sri Handayani2) 

 

ABSTRACT 

 

This study aims to analyze the influence of celebrity endorsers, brand 

image, and product quality on purchase intention of Avoskin Beauty products 

among Pelita Bangsa University students from the class of 2020. The research 

method uses a quantitative approach with data collection techniques through 

questionnaires distributed to 99 respondents. Data analysis uses multiple linear 

regression with SPSS 24 software. The results show that partially, celebrity 

endorsers and product quality have a positive and significant effect on purchase 

intention, while brand image does not have a significant effect. Simultaneously, 

the three independent variables significantly influence the purchase intention of 

Avoskin Beauty products. This study concludes that the company needs to pay 

attention to celebrity endorser factors and product quality to increase consumer 

purchase intention. 

 

Keywords: Avoskin Beauty, Brand Image, Celebrity Endorser 
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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh celebrity endorser, 

citra merek, dan kualitas produk terhadap minat beli produk Avoskin Beauty pada 

mahasiswa Universitas Pelita Bangsa angkatan 2020. Metode penelitian 

menggunakan pendekatan kuantitatif dengan teknik pengumpulan data melalui 

kuesioner yang disebarkan kepada 99 responden. Analisis data menggunakan 

regresi linier berganda dengan bantuan software SPSS 24. Hasil penelitian 

menunjukkan bahwa secara parsial, celebrity endorser dan kualitas produk 

berpengaruh positif dan signifikan terhadap minat beli, sementara citra merek tidak 

berpengaruh signifikan. Secara simultan, ketiga variabel independen berpengaruh 

signifikan terhadap minat beli produk Avoskin Beauty. Penelitian ini menyimpulkan 

bahwa perusahaan perlu memperhatikan faktor celebrity endorser dan kualitas 

produk untuk meningkatkan minat beli konsumen. 

 

Kata Kunci: Avoskin Beauty, Citra Merek, Celebrity Endorser 


