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The Influence Of Influencer Marketing, Customer Trust, And Electronic Word 

Of Mouth On Purchase Decisions Of Wardah Exclusive Matte Lip Cream 

Products 

 (A Case Study On Students Of Pelita Bangsa University Class Of 2020) 

Gita Aprilia (1) 

Etty Zuliawati Zed (2) 

 

ABSTRACT 

This study aims to determine whether there is a partial influence of 

Influencer Marketing, Customer Trust, and Electronic Word of Mouth on the 

purchase decision of Wardah Exclusive Matte Lip Cream. This research uses a 

quantitative method, with 100 respondents as the sample. The sampling technique 

uses probability sampling with simple random sampling. The data collection tool 

uses a questionnaire filled with statements from the variables of Influencer 

Marketing, Customer Trust, and Electronic Word of Mouth. The analytical 

technique used is multiple regression analysis. The results of this study prove that 

Influencer Marketing partially has a positive and significant effect on Purchase 

Decision with a significance level of 0.002 < 0.05. Customer Trust has a positive 

and significant effect on Purchase Decision with a significance level of 0.002 < 

0.05. Electronic Word of Mouth has a positive and significant effect on Purchase 

Decision with a significance level of 0.006 < 0.05. 

 

Keyword: Influencer Marketing, Customer Trust, Electronic Word of Mouth, 

Purchase Decisions 
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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui apakah terdapat pengaruh 

Influencer Marketing, Customer Trust dan Electronic Word of Mouth  terhadap 

keputusan pembelian Wardah Exclusive Matte Lip Cream secara parsial. 

Penenlitian ini menggunakan metode kuantitatif, dengan jumlah responden 100 

responden sebagai sampel penelitian. Teknik pengambilan sampel menggunakan 

metode probalility sampling dengan simple random sampling. Alat pengumpulan 

data ini menggunakan kuesioner  yang diisi dengan pernyataan dari variabel 

Influencer Marketing, Customer Trust dan Electronic Word of Mouth. Teknis 

analisis yang digunakan adalah analisis regresi berganda. Hasil penelitian ini 

membuktikan bahwa Influencer Marketing secara persial berpengaruh positif dan 

signifikan terhadap Keputusan Pembelian dengan tingkat signifikansi 0.002 < 

0.05. Customer Trust berpengaruh positif dan signifikan terhadap Keputusan 

Pembelian dengan tingkat signifikansi 0.002< 0.05. Electronic Word of Mouth 

berpengaruh positif dan signifikan terhadap Keputusan Pembelian dengan tingkat 

signifikansi 0.006 < 0.05.  

 

 

Kata Kunci: Influencer Marketing, Customer Trust, Electronic Word of Mouth, 

Keputusan Pembelian 


