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THE INFLUENCE OF PRODUCT QUALITY, WORD OF MOUTH (WOM), 

AND STORE ATMOSPHERE ON PURCHASING DECISIONS  

(Case study at Café Nuansa Alam in Tanjungsari Bogor) 

Idim Kuswandi1 

Asral Asral2
 

ABSTRACT 

 

This study examines the impact of product quality, Word of Mouth (WOM), and Store 

Atmosphere on purchase decisions at Café Nuansa Alam, Tanjungsari, Bogor. The 

research is motivated by the growing focus on consumer desires and needs, particularly 

in the culinary sector. As the culinary industry, especially nature-themed cafés, evolves, 

factors such as product quality, WOM, and store atmosphere become crucial in 

influencing consumer decisions. This study employs a quantitative method. Data were 

collected through observations and statistical analysis to test hypotheses regarding the 

influence of these three factors. The study recommends that companies focus on 

improving product quality, positive WOM strategies, and creating a comfortable Store 

Atmosphere to boost purchase decisions and customer satisfaction. 

Based on the T test calculation, the t count for Product Quality is 0.003 (< 0.05), so it 

can be concluded that the Product Quality variable has a significant effect on 

Purchasing Decisions. Furthermore, it was found that the Sig value. from Word of 

Mouth of 0.001 (< 0.05), it can be concluded that the Word of Mouth variable has a 

significant effect on Purchasing Decisions. And finally, it was found that the Sig. from 

the Store Atmosphere of 0.000 (< 0.05), it can be concluded that the Store Atmosphere 

variable has a significant effect on Purchasing Decisions. 

The calculated f results show that the Sig value. From the F test, which is 0.000 < 0.05, 

it can be concluded that the Product Quality, Word of Mouth and Store Atmosphere 

variables influence simultaneously (simultaneously) on the Purchasing Decision 

variable. 

 

Keywords: Product Quality, WOM, Store Atmosphere, Purchase Decision 
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ABSTRAK 

 

Abstrak penelitian ini mengkaji pengaruh kualitas produk, Word of Mouth (WOM), dan 

Store Atmosphere terhadap keputusan pembelian di Café Nuansa Alam, Tanjungsari, 

Bogor. Penelitian ini dilatarbelakangi oleh kebutuhan manusia yang kini lebih berfokus 

pada keinginan dan hasrat, terutama dalam sektor kuliner. Seiring dengan 

berkembangnya industri kuliner, khususnya café bernuansa alam, faktor-faktor seperti 

kualitas produk, WOM, dan atmosfer toko menjadi sangat penting dalam 

mempengaruhi keputusan konsumen. Penelitian ini merekomendasikan agar 

perusahaan fokus pada peningkatan kualitas produk, strategi WOM positif, dan 

penciptaan Store Atmosphere yang nyaman untuk meningkatkan keputusan pembelian 

dan kepuasan pelanggan. 

Berdasarkan perhitungan uji T, diproleh t hitung Kualitas Produk sebesar 0,003 (< 

0,05) maka dapat disimpulkan bahwa variabel Kualitas Produk berpengaruh secara 

signifikan terhadap Keputusan Pembelian. Selanjutnya didapatkan bahwa nilai Sig. 

dari Word of Mouth sebesar 0,001 (< 0,05) maka dapat disimpulkan bahwa variabel 

Word of Mouth berpengaruh secara signifikan terhadap Keputusan Pembelian. Dan 

yang terakhir yaitu didapatkan bahwa nilai Sig. dari Store Atmosphere sebesar 0,000 

(< 0,05) maka dapat disimpulkan bahwa variabel Store Atmosphere berpengaruh secara 

signifikan terhadap Keputusan Pembelian. 

Hasil f hitung diketahui bahwa nilai Sig. dari uji F yaitu sebesar 0,000 < 0,05 maka 

dapat disimpulkan bahwa variabel Kualitas Produk, Word of Mouth dan Store 

Atmosphere berpengaruh secara bersama-sama (simultan) terhadap variabel Keputusan 

Pembelian. 

 

Kata Kunci: Kualitas Produk, WOM, Store Atmosphere, Keputusan Pembelian 


