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The Effect of Flash Sale and Customer Reviews on Buying Interest
and Its Impact on Implusive Purchases of Shopee Application Users
of Universitas Pelita Bangsa Students

Dede Apriani')
Anna Wulandari?)

Abstrsck

This research aims to analyze the influence of flash sales and customer reviews on
purchasing interest and their impact on impulse purchases by Shopee application
users among Pelita Bangsa University students. In today's digital era, aggressive
marketing strategies and social interaction through customer reviews have become
important factors influencing impulse purchases. The methodology used in this
research uses a quantitative approach, data was collected through questionnaires
distributed to 100 respondents selected by purposive sampling. This research model
tests the relationship between flash sale variables, customer reviews, buying
interest and impulse buying using Partial PLS-SEM analysis with the help of
SmartPLS 4.0 software. The results of this research show that the flash sale program
has a significant effect on buying interest with a statistical t value of 4.446 and a P
value of 0.000, Customer Reviews has a significant effect on buying interest with a
statistical t value of 2.721 and a P value of 0.007, buying interest has a significant
effect on impulsive buying with a t value of 0.007. statistics 3.767 and P values
0.000, flash sales have a significant effect on impulsive purchases with a t statistic
value of 2.695 and P values 0.007, customer reviews have a significant effect on
impulse purchases with a t statistics value of 2.054 and P values 0.017, flash sales
have a significant effect on buying interest and its impact on impulsive purchases
with a t statistical value of 2.851, P values 0.004, then a customer review of buying
interest and its impact on impulsive purchases with a statistical t value of 2.210 and
Pvalues 0.27, it is stated that the effect is significant.

Keywords: Flash Sale, Customer Review, Purchase Interest, Impulsive Purchase

1) Mahasiswa
2) Dosen Pembimbing

Xiii



PENGARUH FLASH SALE DAN CUSTOMER REVIEW TERHADAP
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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh flash sale dan customer
review terhadap minat beli serta dampaknya pada pembelian impulsif pengguna
aplikasi Shopee di kalangan mahasiswa Universitas Pelita Bangsa. Dalam era
digital saat ini, strategi pemasaran yang agresif dan interaksi sosial melalui ulasan
pelanggan menjadi faktor penting yang memengaruhi pembelian implusif.
Metodelogi yang digunakan pada penelitian ini menggunakan pendekatan
kuantitatif, data dikumpulkan melalui kuesioner yang disebarkan kepada 100
responden yang dipilih secara purposive sampling. Model penelitian ini menguji
hubungan antara variabel flash sale, customer review, minat beli, dan pembelian
impulsif menggunakan analisis PLS-SEM dengan bantuan perangkat lunak
SmartPLS 4.0. Hasil penelitian ini menujukan bahwa program flash sale
berpengaruh signifikan terhadap minat beli dengan nilai t statistik 4.446 dan P
values 0,000, Customer Review berpengaruh signifikan terhadap minat beli dengan
nilai t statistik 2,721 dan P values 0,007, minat beli berpengaruh signifikan terhadap
pembelian implusif dengan nilial t statistik 3,767 dan P values 0,000, flash sale
berpengaruh signifikan terhadap pembelian implusif dengan nilai t statistic 2,695
dan P values 0,007, customer review berpengaruh signifikan terhadap pembelian
implusif dengan nilai t statistik 2,054 dan P values 0,017, flash sale berpengaruh
signifikan terhadap minat beli dan dampaknya pada pembelian implusif dengan
nilai t statistic 2,851 P values 0,004, kemudian customer review terhadap minat beli
dan dampaknya pada pembelian implusif dengan nilai t statistik 2,210 dan P values
0,27 maka dinyatakan berpengaruh signifikan.

Kata Kunci: Flash Sale, Customor Review, Minat Beli, Pembelian Implusif
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