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The Effect Of Product Quality, Perceived Of Risk And Customer Trust On
Purchasing Interest Of Skintific Products In Shopee E-Commerce

Siti Anjani Nasiroh ?
Syahrul Alim ?

ABSTRACT

Consumer purchase interest in products on Shopee e-commerce is increasing along
with technological developments and changes in shopping behavior. Product
quality, perceived risk, and customer trust are important factors that influence
consumer purchase interest. This study aims to analyze the influence of product
quality, perceived risk, and customer trust on the purchase interest of Skintific
products on Shopee e-commerce. This research uses a quantitative method by
distributing questionnaires to consumers of Skintific products on Shopee e-
commerce. The data were analyzed using SmartPLS software to determine the effect
of independent variables on the dependent variable. The results of the study indicate
that product quality, perceived risk, and customer trust have a positive and
significant effect on the purchase interest of Skintific products on Shopee e-
commerce, with the t-statistic value greater than the t-table value and a significance
value less than 0.05. Product quality, perceived risk, and customer trust are
important factors that can increase consumer purchase interest in Skintific
products on Shopee e-commerce.

Keywords: product quality, perceived risk, customer trust, purchase intention

1) Mahasiswa
2) Dosen Pembimbing
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CUSTOMER TRUST TERHADAP MINAT BELI PRODUK SKINTIFIC DI
E-COMMERCE SHOPEE
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ABSTRAK

Minat beli konsumen terhadap produk di e-commerce Shopee semakin meningkat
seiring dengan perkembangan teknologi dan perubahan perilaku belanja
masyarakat. Kualitas produk, persepsi risiko, dan kepercayaan pelanggan menjadi
faktor penting yang mempengaruhi minat beli konsumen. Penelitian ini bertujuan
untuk menganalisis pengaruh kualitas produk, persepsi risiko, dan kepercayaan
pelanggan terhadap minat beli produk Skintific di e-commerce Shopee. Penelitian
ini menggunakan metode kuantitatif dengan penyebaran kuesioner kepada
konsumen produk Skintific di e-commerce Shopee. Data dianalisis menggunakan
software SmartPLS untuk mengetahui pengaruh variabel independen terhadap
variabel dependen. Hasil penelitian menunjukkan bahwa kualitas produk, persepsi
risiko, dan kepercayaan pelanggan memiliki pengaruh positif dan signifikan
terhadap minat beli produk Skintific di e-commerce Shopee. Dengan nilai t hitung
lebih besar dari t tabel serta nilai signifikasi yang lebih kecil dari 0,5..Kualitas
produk, persepsi risiko, dan kepercayaan pelanggan merupakan faktor-faktor
penting yang dapat meningkatkan minat beli konsumen terhadap produk Skintific
di e-commerce Shopee.

Kata kunci : kualitas produk, persepsi risiko, kepercayaan pelanggan, minat beli
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