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THE INFLUENCE OF PRODUCT BUNDLING, PRICE DISCOUNTS AND 

BRAND AMBASSADORS ON PURCHASING DECISIONS SCARLETT 

WHITENING PRODUCTS 

Anisatul Fu`adah 1 )  

Dr Yunita Ramadhani RDS, S.E., M.Sc 2) 

Abstarct 

Along with the development of competition in the skin care skincare and 

body care business, companies take advantage of opportunities to create changes 

for their business including the role of Product Bundling, Price Discounts and 

Brand Ambassadors that influence consumers to make purchases. The purpose of 

this study was to determine the effect of Product Bundling, Price Discounts and 

Brand Ambassadors on purchase decisions for Scarlett Whitening products. The 

type of research used in this study is quantitative with the variables Product 

Bundling, Price Discount and Brand Ambassador. Primary data in this study were 

obtained by distributing questionnaires to respondents. The questionnaire contains 

questions with answer choices that use a Likert scale with a range of 1-5. The 

population studied was customers who had purchased Scarlett Whitening products 

in West Cikarang. The sampling technique used was non-probability sampling, 

specifically purposive sampling, with a total sample of 100 respondents. 

The data analysis techniques used in this study are validity and reliability 

tests, classical assumption tests (normality test, multicollinearity test, 

autocorrelation test, heteroscedasticity test) hypothesis testing, determination 

coefficient test (R2), multiple linear regression test. Partial results show, Product 

Bundling has a positive influence on Purchasing Decisions for Scarlett Whitening 

products in West Cikarang, with a coefficient of b1 =0.162. This means that the 

higher the effect of Product Bundling, the higher the Purchasing Decision for 

Scarlett Whitening products in West Cikarang. Price Discount also has a positive 

effect on Purchasing Decisions for Scarlett Whitening products in West Cikarang, 

with a coefficient of b2 0.573. This shows that the higher the effect of Price 

Discount, the higher the Purchasing Decision for Scarlett Whitening products in 

West Cikarang.Furthermore, Brand Ambassador also has a positive effect on 

Purchasing Decisions for Scarlett Whitening products in West Cikarang, with a 

coefficient of b3 = 0.666, which means that the higher the influence of Brand 

Ambassador. 

 

Keywords : Product Bundling, Price Discounts and Brand Ambassadors 
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PENGARUH BUNDLING PRODUK, DISKON HARGA DAN DUTA 

MEREK TERHADAP KEPUTUSAN PEMBELIAN PRODUK SCARLETT 

WHITENING 

Anisatul Fu`adah 1 )  

Dr Yunita Ramadhani RDS, S.E., M.Sc 2) 

Abstrak 

Seiring berkembangnya persaingan bisnis perawatan kulit ( skincare) dan 

tubuh ( body care ), perusahaan memanfaatkan peluang untuk menciptakan 

perubahan untuk bisnisnya diantaranya peran Bundling Produk, Diskon Harga dan 

Duta Merek yang mempengaruhi konsumen untuk melakukan pembelian. Tujuan 

penelitian ini untuk mengetahui pengaruh Bundling Produk, Diskon Harga dan 

Duta Merek terhadap keputusan pembelian produk Scarlett Whitening. Jenis 

penelitian yang digunakan dalam penelitian ini adalah kuantitatif dengan variabel 

Bundling Produk, Diskon Harga dan Duta Merek.Data primer dalam penelitian ini 

diperoleh dengan menyebarkan kuesioner kepada para responden. Kuesioner 

tersebut berisi pertanyaan-pertanyaan dengan pilihan jawaban yang menggunakan 

skala Likert dengan rentang 1-5. Populasi yang diteliti adalah pelanggan yang 

pernah membeli produk Scarlett Whitening di Cikarang Barat. Teknik pengambilan 

sampel yang digunakan adalah non-probability sampling, khususnya purposive 

sampling, dengan total sampel sebanyak 100 responden. 

Teknik analisis data yang digunakan dalam penelitian ini yaitu uji validitas 

dan uji reliabilitas, uji asumsi klasik (uji normalitas, uji multikolinearitas, uji 

autokorelasi, uji heteroskedastisitas) uji hipotesis, uji koefisien determinan (R2), uji 

regresi linier berganda. Hasil parsial menunjukkan, Bundling Produk memiliki 

pengaruh positif terhadap Keputusan Pembelian produk Scarlett Whitening di 

Cikarang Barat, dengan koefisien b1 = 0,162 . Ini berarti semakin tinggi pengaruh 

Bundling Produk, semakin tinggi pula Keputusan Pembelian produk Scarlett 

Whitening di Cikarang Barat. Diskon Harga juga berpengaruh positif terhadap 

Keputusan Pembelian produk Scarlett Whitening di Cikarang Barat, dengan 

koefisien b2 = 0,573. Ini menunjukkan bahwa semakin tinggi pengaruh Diskon 

Harga, semakin tinggi pula Keputusan Pembelian produk Scarlett Whitening di 

Cikarang Barat. Selanjutnya, Duta Merek juga berpengaruh positif terhadap 

Keputusan Pembelian produk Scarlett Whitening di Cikarang Barat, dengan 

koefisien b3 = 0,666 yang artinya semakin tinggi pengaruh Duta Merek, semakin 

tinggi pula Keputusan Pembelian produk Scarlett Whitening di Cikarang Barat. 

 

Kata Kunci : Bundling Produk, Diskon Harga dan Duta Merek                       


