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THE INFLUENCE OF EASE OF ONLINE ACCESS, SHOPPING 

LIFESTYLE, AND PERCEIVED RISK ON THE INTEREST IN BUYING 

FASHION PRODUCTS ONLINE  

(A Case Study On Gen Z Students) 

Mumun Munawaroh1 

Syahrul Alim2 

 

Abstract 

The ease of internet access in today's digital era has changed the way consumers 

shop, especially among Generation Z, known as digital natives. This generation is 

more familiar with technology and tends to utilise online platforms for various 

activities, including shopping. Interest in buying fashion products online is 

increasing among Gen Z students, influenced by various factors such as ease of 

online access, shopping lifestyle, and perception of risk. This study aims to 

determine the effect of ease of online access, shopping lifestyle and perceived of 

risk on the interest in buying fashion products online among Gen Z students. This 

research uses quantitative methods. The number of samples used in this study were 

100 respondents by distributing questionnaires to Gen Z students who actively shop 

online. This research uses the SmartPLS 4.0 analysis tool. This study obtained 

results showing that the variable ease of online access has a positive and significant 

effect on the interest in buying fashion products online, the shopping lifestyle 

variable has no effect and is insignificant to online buying interest, and the 

perceived risk variable has a positive and significant effect on online buying 

interest.  

Keywords: Ease of Online Access, Shopping Lifestyle, Perceived Risk, Online 

Buying Interest 
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ABSTRAK 

          Kemudahan akses internet di era digital saat ini telah mengubah cara 

konsumen berbelanja, terutama di kalangan generasi Z yang dikenal sebagai digital 

natives. Generasi ini lebih terbiasa dengan teknologi dan cenderung memanfaatkan 

platform online untuk berbagai kegiatan, termasuk berbelanja. Minat beli produk 

fashion secara online semakin meningkat di kalangan mahasiswa Gen Z, 

dipengaruhi oleh berbagai faktor seperti kemudahan akses online, gaya hidup 

berbelanja, dan persepsi terhadap risiko. Penelitian ini memiliki tujuan untuk 

mengetahui pengaruh dari kemudahan akses online, shopping lifestyle dan 

perceived of risk terhadap minat beli produk fashion secara online dikalangan 

mahasiwa Gen Z. 

         Penelitian ini menggunakan metode kuantitatif. Jumlah sampel yang 

digunakan dalam penelitian ini adalah sebanyak 100 responden dengan 

menyebarkan kuesioner kepada mahasiswa Gen Z yang aktif melakukan kegiatan 

berbelanja secara online. Penelitain ini menggunakan alat analisis SmartPLS 4.0. 

         Penelitian ini memperoleh hasil yang menunjukan bahwa variabel kemudahan 

akses online berpengaruh positif dan signifikan terhadap minat beli produk fashion 

secara online, variabel shopping lifestyle tidak berpengaruh dan tidak signifikan 

terhadap minat beli online, dan variabel perceived of risk berpengaruh positif dan 

signifikan terhadap minat beli online. 

 

Kata Kunci: Kemudahan Akses Online, Shopping Lifestyle, Perceived Of Risk, 

Minat Beli Online


