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The  effect  of online promotion, customer review and ease of use on purchase 

inters in e- comers lazada (Case Study On Students Of The Faculty Of 

Economics and Business, Pelita Bangsa University) 

 

Muhammad Reksa Rifaldi1) 

Arief Teguh Nugroho2) 

 

ABSTRAK 

 

This study aims to assess the Influence of Online Promotion, Customer Review, and 

Ease of Use on Purchase Intention. This study is quantitative and involves a 

population that includes various variables, such as Age, Gender, Occupation, and 

Income/pocket money level (per month) in Pelita bangsa University. The sampling 

method in this study uses non-probability sampling, Data was obtained from a 

number of respondents through questionnaire distribution, both conventionally and 

through online Google Form. Data analysis was carried out using SPSS version 26 

software by applying the multiple linear regression method. Descriptive statistical 

approaches, instrument tests, classical assumption tests, and hypothesis tests were 

also used in the data analysis process of this study. The results showed that the 

Level of Online Promotion, Customer Review, and Ease of Use had a significant 

influence on Purchase Intention in Lazada e-commerce. 

Keywords: Online Promotion, Customer Review, Ease of Use and Purchase 

Interest. 
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ABSTRAK 

 

Penelitian ini dimaksudkan untuk menilai Pengaruh Promosi Online, Customer 

Review, dan Kemudahan Penggunaan terhadap Minat Beli. Penelitian ini bersifat 

kuantitatif dan melibatkan populasi yang mencakup berbagai variabel, seperti Usia, 

Jenis Kelamin, Pekerjaan, dan Tingkat pendapatan/uang saku (perbulan) di 

Universitas Pelita Bangsa. Metode pengambilan sampel dalam penelitian ini 

menggunakan non probability sampling, Data diperoleh dari sejumlah responden 

melalui distribusi kuesioner, baik secara konvensional maupun melalui Google 

Form online. Analisis data dilakukan menggunakan perangkat lunak SPSS versi 26 

dengan menerapkan metode regresi linier berganda. Pendekatan statistik deskriptif, 

uji instrumen, uji asumsi klasik, dan uji hipotesis juga digunakan dalam proses 

analisis data penelitian ini. Hasil penelitian menunjukkan bahwa Tingkat Promosi 

Online, Customer Review, dan Kemudahan Penggunaan memiliki pengaruh yang 

signifikan terhadap Minat Belidi e-commerce lazada. 

Kata kunci: Promosi Online, Customer Review, Kemudahan Penggunaan dan 

Minat Beli. 

 

  


