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The Influence Of Prices, Promotions And Product Quality On Consumers' 

Buying Interest For Murai Batu Birds On Social Media 

Riki Rudi Prasetio 1) 

Yunita Ramadhani RDS 2) 

ABSTRACT 

This research aims to understand the partial and simultaneous influence of price, 

promotion and product/livestock quality on consumer buying interest in Murai Batu 

birds on social media. The sampling method uses a purposive sampling technique 

by determining one company that meets the sampling criteria. The data analysis 

technique used is multiple linear regression using Microsoft Excel 2013 and SPSS 

26 to prove the research hypothesis.The research hypothesis is that the price design 

variable (X1) partially has a positive and significant effect on purchasing interest. 

The promotional innovation variable (X2) partially has a positive and significant 

effect on purchasing interest. The product/livestock quality variable (X3) partially 

has a positive and significant effect on purchasing interest. Simultaneously the 

variables price, promotion and product/livestock quality have a positive and 

significant effect on buying interest and contribute to a business success rate of 

50.8% and the difference of 49.2% in the level of buying interest is explained by 

other factors or variables not used in this research. 

Keywords: buying interest, price, promotion, product/livestock quality 

 

1) Student 
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PENGARUH HARGA, PROMOSI DAN KUALITAS PRODUK TERHADAP 

MINAT BELI KONSUMEN BURUNG MURAI BATU DI MEDIA 

SOSIAL 

Rikin Rudi Prasetio 1) 

Yunita Ramadhani RDS 2) 

ABSTRAK 

 Penelitian ini bertujuan untuk mengerahui pengaruh secara parsial dan 

simultan antara harga, promosi dan kualitas produk/ternak  terhadap minat beli 

konsumen Burung Murai Batu di Media Sosial. Metode pengambilan sampel 

menggunakan teknik purposive sampling dengan menetapkan satu perusahaan yang 

memenuhi kriteria pengambilan sampel. Teknik analisis data yang digunakan yaitu 

regresi linear berganda dengan menggunakan Microsoft excel 2013 dan SPSS 26 

untuk membuktikan hipotesis penelitian. Hipotesa penelitian variabel desain harga 

(X1) secara parsial berpengaruh positif dan signifikan terhadap minat beli. Variabel 

inovasi promosi  (X2) secara parsial berpengaruh positif dan signifikan terhadap 

minat beli. Variabel kualitas produk/ternak (X3) secara parsial berpengaruh positif 

dan signifikan terhadap minat beli. Secara simultan variabel harga, promosi dan 

kualitas produk/ternak berpengaruh positif dan  signifikan terhadap minat beli dan 

memberikan sumbangan tingkat keberhasilan usaha sebesar 50,8% dan selisih 

sebesar 49,2% tingkat minat beli dijelaskan oleh faktor atau variabel lain yang tidak 

digunakan dalam penelitian ini. 

Kata kunci : minat beli, harga, promosi, kualitas produk/ternak 

 

 

 

 

 

 

 

 

 


